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EASY TO SOLVE — 
WITH SIMPLIFIED SYSTEMS 


Making all parts of a business fit together properly—and 
operate profitably—is easier when you simplify adminis- 
trative control with Remington Rand Systems. No guess- 
work. No trial and error. These systems are based on 
years of experience in developing step-saving procedures 
for thousands of companies, large and small. 

For example, an auto accessories distributor simplified 
inventory control with these results: (1) Regulates turn- 
over on each item individually instead of by product 
class, thereby increasing overall profits (2) Compensates 
more accurately for seasonal variations (3) Avoids short- 
ages and overstocks (4) Cuts clerical costs. 


FREE BOOKLET “How to Get Profits From Inventory” is a 
new, thorough, authoritative study ...a wealth of specialized 
experience applicable to your business condensed into 24 


pages for quick reading. Ask for KD 375. 


THE FIRST NAME 


Inventory is just one of the places Remington Rand can 
help you find new profits through simplified systems. 
Ask also about Sales... Production ... Ledger .. . Cost 
Analysis . . . Personnel or Purchasing. Phone our nearest 
office or write Systems Division, 315 
Fourth Avenue, New York 10, N. Y. 
Everything you need to sim- 
plify and save: Visible Sys- 
tems for Administrative 
Control . . . Vertical Filing 
Systems and Supplies... ~. Ai - 
Loose Leaf Systems... “an 7 
Point-of-Use Fire Protection nad 
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“Forging Ahead in Business” is as timely as 
the latest news flash—yet it deals wholly with 
fundamentals. 


Every man who is on the outlook for a fuller under- 
standing of the principles of business will want to read 
it; it will stimulate his thinking, and help point the way 
to earlier success. 


The Institute has put its thirty-nine years: of experi- 
ence in the executive-training field into “Forging Ahead 


. in Business.” The result is an authoritative handbook, 
‘ . a practical guide to steady progress, for those who 
* recognize the need of a training program. 

5 Men of that type will appreciate its treatment of such 
y. vital subjects as “The Law of Success,” “Specialization,” 


“The Four Divisions of Business,” “Certainties in 
Business,” “Principles.” 





The booklet was written for mature men only; men 
who seek—not a magic formula—but a sound, realistic 
approach to the problems they face in trying to improve 
their positions and increase their incomes. A program 
which has enabled thousands to accomplish those 
objectives is outlined in the sections describing the 
Institute’s Modern Business Course and Service. 





There is no charge for “Forging Ahead in Business” 
the simple reason that it is worth only what you 
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"FORGING AHEAD IN BUSINESS” 


Free to Every Ambitious Man 
who is Interested in His Business Future 
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make it worth. Some men glance through it. and toss it 
aside; others have found a fortune in its pages. In terms: 
of your future happiness and prosperity, it may be the 
most important book you have ever read. 


If you are willing to devote one short evening to the 
study of a plan that has meant rapid progress to thou- 
sands of executives, send for “Forging 
Ahead in Business” today. Fill out and 
return the coupon below; your compli- 
mentary copy will be mailed to you 
promptly. 





ALEXANDER HAMILTON INSTITUTE 
Dept. 638, 71 West 23rd Street New York 10, N. Y. 
In Canada: 54 Wellington Street, West, Toronto 1, Ont. 


@ ALEXANDER HAMILTON INSTITUTE 

x Dept. 638, 71 West 23rd Street, New York 10, N. Y. 

a In Canada: 54 Wellington Street, West, Toronto 1, Ont. 

a Please mail me, without cost, a copy of the 64-page book— 

& “FORGING AHEAD IN BUSINESS” 
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LOOK for your New Plant, Branch or Warehouse Facilities 


IN THIS YEW PLANTRINDER 


OVER 200 PRIME PROPERTIES, READY-BUILT...READILY ADAPTABLE... READY NOW 














The properties listed in this new and up-to- 
date Plantfinder may be the quick and easy 
solution to your additional plant requirements 
or your economical entrance into profitable 
new markets. 

If you want large space, there is plenty of it 
advantageously located from coast td coast. 
If your space needs are small, you can either 
find a suitable, ready-built small plant or enter 
into a group ownership plan with other busi- 
nesses and acquire a good location with com- 
paratively low overhead expenses. 

Moderate down payments and low-cost 
extended terms can get you the facility you 
need now—at material savings as compared 
to new construction costs—and give you a 


sound competitive basis for years to come. 


WRITE FOR YOUR FREE COPY 


Write today—on your company letterhead, 
please—for your free copy of the New Plant- 
finder, just off the press. Consider the ad- 
vantages of the properties it describes. Then 
phone, write or wiré for further information. 


INVESTORS! 


This ‘new Plantfinder also lists a large number 
of Government-owned properties now being 
operated under lease terms that make them 
highly attractive investment opportunities. 
For information on acquisition and other 
details, write to the address below. 


WAR ASSETS ADMINISTRATION 


OFFICE OF REAL PROPERTY DISPOSAL 





WASHINGTON 25, D. C. 
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WHAT’S AHEAD 


CONGRESSIONAL REPORT 


With election time just around the cor- 
ner, business men interested in a business- 
minded Congress are beginning to cast a 
scruitinizing eye at the voting records of 
Representatives and Senators up for re- 
election in November. 

To simplify and facilitate this task, 
ForBEs will publish, next issue, a six-page 
summary of just how these men have voted 
on 18 vital issues in the past few years— 
all issues of deep significance to business 
men. 

Watch for this special feature if you 
want to check your Congressmen’s voting 
records before you go to the polls yourself 


EASTERN’S CAPTAIN EDDIE 


Unlike many executives, Captain Eddie 
Rickenbacker, plain-talking, hard-hitting 
head of Eastern Air Lines, doesn’t mince 
words when he has something to say. 
Whether it’s a question of the prospects 
of our having to go to war with Russia, or 
whether or not the United States seems to 
be on the road to Socialism, you can de- 
pend on him not to pull his punches. 

He’s still the slugging, two-fisted com- 
petitor he was back in his auto racing and 
combat flying days. And he speaks his 
mind—bluntly, often pretty caustically. 

You'll be interested in some of his ob- 
servations—on a variety of subjects, from 
taxes to education—in our October 1 issue. 


“ILLITERACY” TEST 


On page 20 of this issue you'll find a 
story that throws some startling light on 


the question of whether or not the average © 


American is an “economic illiterate.” Next 
issue, in the second and final installment on 
this subject, we'll bring you the verbatim 
definitions—by a typical merchant, farmer, 
and business student—of these terms: Capi- 
talism, Free Enterprise, Planned Economy, 
Communism, Inflation, A Balanced Budget. 

Then, in an accompanying box, we'll 
publish definitions of these same terms by 
business and financial writers and econo- 
mists. Don’t miss “Can You Define These 
Terms?” in the October 1 Forses. It will 
help you score yourself on your own eco- 
nomic knowledge. 


FOURTH QUARTER FORECAST 


Teeing off on Forses 38th quarterly 
forecast of business and industrial condi- 
tions throughout the country, on October 
1 our panel of top-rank economists will 
bring you their views on what's to come 
during 1948’s last three months. 

Another high spot of this issue: the regu- 
lar business and financial forecast of B. C. 
Forbes. 
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GOOD TO LOOK AT... 
A JOY TO USE... 
A GEM TO OWN!’ 


* FAST! When typing, 

/“~ your busy hands never 
have to leave the key- 
board...even to return 
the carriage. Electricity 
saves you finger travel, hand travel... min- 
utes that add up to hours. 


EASY OPERATION! 
Lightly touch the keys... 
electricity does the fatig- 
uing work. You'll be de. 
lighted with the perfection 
of work you attain with minimum effort. 





ACCURATE TYPING! 
All Electric operation 
means even spacing be- 
tween characters. ..clean- 
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..- not shaded or blurred. 


cut, uniform impressions 


AND WHAT 
BEAUTIFUL WORK! 
Not only your letters. but 
your carbon copies are 
sharp and clear... you 
can make as many as 20 of ’em 
at a light finger touch. 
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Urge your boss to buy you an Underwood 
All Electric... and you'll always have 
his letters looking their best. 

You'll keep looking your best through 
each day too...because operating an 
All Electric is not tiring. You'll simply 
breeze through your typing...all day! 

You control keys, spacing, shifting 

tabulating and carriage return electrically 
... therefore: more accurately. 
It’s a good-looker, too...the world’s 
most beautiful typewriter. Your local 
representative will gladly 
demonstrate it, and let you try it. 

Phone him...today! 


Underwood 


Underwood Corporation 


Typewriters . . . Adding Machines 
Accounting Machines...Carbon Papers 
Ribbons . . . and other Supplies 

One Park Avenue 
New York16, N.Y. 


Underwood Limited 
135 Victoria St. 
Toronto 1, Can. 
Sales and Service Everywhere 
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TW.O-LINE 
Editorials 


installment buying is becoming too rife. 


This is not a time to go deeper into 


debt. 


World’s 1948 abundant crops should 
bring lower prices. 


Stocks have been weakish. But selling 
is meager. Significant? 


Prediction: No war with Russia. 


Television is expanding faster than 
radio. And likely to continue. 


Utility rates are too low for many com 
panies. 


Investors’ wages haven't kept pace with 
union wages. 


Pleasure travel is at all-time high. 
Book early for 1949. 


“Sears Catalog Cuts Many Prices.” Is 
the general uptrend petering out? 


Don’t overbuy. 


Alarming: 1947 taxes $344 per capita 


—Federal, $257; States, $47; local, $40. 


State debt is growing. 


New Peak.” 
Healthy. 


Is the boom in calling bonds about over? 
Firmer interest rates will have many re- 
percussions. 


Life insurance, happily, is increasing. 


Free enterprise will survive if we play 
the game according to the rules. 


Principal problem: What is a “reason- 
able” profit? 


_ Auto deaths average 2,340 monthly. 
| Shocking! Inexcusable! 





Better weather is improving British har- 
vest prospects. 


Worth noting: “Lard at New Low.” 


Steel production is up, but not nearly 
up to demand. 


Home building is going up. 


ERP: Exhibiting Reasonable Progress. 
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The “big story” for building management and 
home owners today is Thermopane*, the insulat- 
ing windowpane that makes single glazing 
obsolete. Thermopane is now being made in 
tremendous quantities...is readily available 
through L-O-F Distributors in more than 70 
standard sizes. Units of special dimension can 
be delivered promptly. 

Thermopane consists of two or more panes of 
glass with dry air between and factory-fabricated 
into a unit with L-O-F’s Bondermetic (metal-to- 
glass) Seal*. Its insulating qualities prevent 
excessive heat loss through glass... add up to 





lower heating costs and greater comfort in 
winter. Its ability to reduce the influx of con- 
vected and conducted summer heat helps increase 
the efficiency of air-conditioning equipment... 
makes summer working and living conditions 
more enjoyable. Thermopane deadens distract- 
ing noise from outside. 

For the latest news in comfort, convenience 
and savings... available with Thermopane at 
costs that make it practical everywhere . . . write 
to Libbey-Owens-Ford Glass Company, 1298 
Nicholas Building, Toledo 3, Ohio. *@ 





ONLY LIBBEY-OWENS-FORD 


MAKES Shermopane 








LIBBEY: OWENS - FORD 
a Gpedl Name iv GLASS 














Give Your Old Address 


Be 
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Dress up your home from top to toe. 
Show your neighbors how smart it can 
look in a new costume of Flintkote 
Building Materials. 

For your new roof, choose fire-resist- 
ant Flintkote Asphalt Shingles. There’s 
a wide selection of colors and designs 
available at economical cost. 

New sidewalls of fireproof Flintkote 
Asbestos-Cement Sidings will make 
your home more beautiful. And they 
require no costly periodic painting. 


You'll be warmer in winter, cooler in 
summer, with Flintkote Insulating Wool 
. made of Fiberglas*. And you can 
build that extra room in your basement 
or attic with Flintkote Insulation Board 
Products. They insulate, build and 
decorate . . . all at one low cost. 

See your local building materials or 
lumber dealer. He’s an authority. Ask 
him about Flintkote Building Materi- 
als. He'll show you just what you need 
to give your old address a new look. 


Flintkote Makes Many Things 


contain materials, for old homes = 
” paperboard roducts . 

pecials for waterproofing .. rubber _ 

resin adhesives .. . joint sealers. 

For your standard or special 

fequirements, our complete re- 


_ 
. PROT EC CTION 


FLINTKOTE 





search, development and manufactur- 
ing facilities are at your disposal. 


THE FLINTKOTE COMPANY, 30 Rocke- 
feller Plaza, N.Y.; 55th & Alameda 
Sts., Los Angeles, Cal.; 30th St., 
Long Branch, Torqnto 14, Ont. 


*TM Reg. U. 8. Pat. Off. Mfd. by 
Owens - As Fiberglas Corp 
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JILDING MATERIALS * PRODUCTS FOR INDUSTRY » PAPER BOXES & CONTAINERS 
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CHINCHILLA CHATTER 


We were shocked to read “Opportuni- 
ties in Chinchilla Breeding” in the July ] 
issue. It is reminiscent of the irresponsible 
financial journalism of the ’20s. . . . The 
only profitable basis for chinchilla breed- 
ing is the sale of breeding stock. What wil] 
happen when the “widow and sucker” 
market has been saturated? The industry 
will have to go on a pelting basis. And 
what are chinchilla pelts worth? 

A man in authority in the industry ad- 
vised us that the sooner he can get a mar- 
ket price established for pelts, the sooner 
the indiscriminate promoter who is giving 
the industry a bad name will be forced to 
attach his high pressure tentacles to some 
other questionable venture, This man be 
lieves that the average price for pelts wil) 
be about $5. . . . Write the Chinchills 
Breeders of America, Inc., for the facts. 
—P. W. LANGENFELD, Sec’y.-Treas., Asso- 
ciated Fur Farms, Inc:, New Holstein, Wis. 


In general the article is perhaps a little 
over-optimistic. . . . It is true, however, 
that in many cases chinchilla breeders 
have made a very good thing out of breed- 
ing stock sales during their first year. The 
overall picture would indicate that it takes 
approximately five years to place a ranch 
on a sound basis, and, of course, at pres- 
ent that bdsis has to do exclusively with 
the sale of breeding stock. .. . 

The matter of establishing a market 
price for pelts is very complex, and the 
prediction of an average price for pelts is 
a very hazardous one to make. It may turn 
out that it will be about $5 a pelt, but 
this would be a long time in the future 
and would come about long after several 
years of very substantial average prices 
for the furs had been obtained. This is, of 
course, if the breeders follow this Asso- 
ciation’s lead in constructing a Consumer 
Advertising Program and a Co-operative 
Pelt Marketing Agency, both of which are 
designed to place chinchilla fur on its 
rightful level, which is that of a precious 
jewel or rare perfume. . 

If pelts are improperly marketed, it is 
quite possible that they will be bundled 
with rabbit skins and sold by the pound. 
Should the breeders’ mismanagement of 
their own marketing affairs bring such 6 
situation to pass, the average price for 
pelts might well be as low as 15¢ each. 
On the other hand, if the Consumer Ad- 
vertising and Pelt Marketing Programs are 
followed through to a successful conclu- 
sion, the skins might well bring very 
fabulous prices during the introductory 
years and for several years thereafter settle 
down to an average of $50 to $75 per skin. 
. . « There are several points [in the ar- 
ticle] with which we would take excep- 
tion. One deals with the “buy back” infer- 
ence made, which, as you can see from our 
Code of Ethics, is frowned upon. Another 
objection would be the inference which 
the article carries on the matter of the 
seller of chinchillas ranching the animals 
of the purchaser for an indefinite length 
of time. 

We also disagree with the estimate on 

(CONTINUED ON PAGE 30) 
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has modernized the savings bank’s system! 


See what it can do for your business! 
Businesses of every type and size all over 
the country report savings ranging up to 
30% after mechanizing their accounting 
with Nationals. Savings which often paid 
for the whole National installation dur- 


ing the first year—and then ran on year 
after year as lower operating costs. Ask 
your local National representative to 
check your present set-up and report 
specifically the saving you can expect. 
Of course, there is no cost or obligation. 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 
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@ Steel strapping is the name given to the 
protective steel bands you’ve seen wrapped 
around such things as crates of fruit, bundles 
of newspapers and even boxes of soft drinks. 
During the war, this strong, tough steel strap- 
ping helped to insure the safe delivery of sup- 
plies to the fighting fronts. Packages and 
crates were shipped all over the world .. . 
exposed to tropic heat or arctic cold . . . even 
dropped several hundred feet from airplanes. 
And still they reached their destination un- 
damaged — in spite of bad weather — rough 
handling—and accidents. 


Today, steel strapping is constantly pro- 
tecting hundreds of different products as they 
move from the factory or farm to our favorite 


store, and in many cases right to our very 
doors. 

The Gerrard Steel Strapping Company, a 
subsidiary of United States Steel is the lead- 
ing manufacturer of round steel strapping 
and the tools for applying it. For over 30 years 
it has devoted its efforts to the development 
of better and safer ways for American in- 
dustries and the American farmers to deliver 
their products, both in this country and 
abroad. 











Such contributions to the general welfare 
are typical of the industrial family that serves 
the nation—United States Steel. 








UNITED STATES STEEL CORPORATION SUBSIDIARIES 
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WASHINGTON PREVIEW 


by GENE ROBB, Washington Editor 





Congressional experts presently predict $5 billion surplus next year but no further 
slice in personal income taxes . . . Administrative tax revision, aimed at correcting 
numerous inequities, will be the first order of business for framers of tax legislation 
after Congress reconvenes .. . By early Spring, when the budget outlook is clearer, 
attention will be turned to repealing a few excise taxes and reducing others. 











MILITARY COSTS--Biggest shadow menacing Republican budget plans is whopping 
demands for Army, Navy, and Air Force. Present $16 billion annual preparedness 
outlay is unparalelled in peacetime history, but the generals and admirals want almost 
twice as much. Preliminary estimates of military needs for next fiscal year are 
$28 billion. 





Note: Even if defeated in November, Truman must present the 1949 budget to Congress 
next January. If Republicans win, Dewey will insist on some voice in its preparation. 
GOP will be badly handicapped if its henchmen cannot participate in budget planning, 
but it would be no surprise if Truman replied that Dewey & Co. should wait until they are 
in office before starting to run things. 





SENATE CONTROL--If Truman runs even a close race against Dewey, Democrats will 
have fair chance to recapture control of Senate. At stake are 33 seats, 15 now held by 
Democrats, 11 of them from Solid South. Also "safe" for Democrats is Rhode Island, 
leaving New Mexico, Montana and Colorado in doubtful class. 





Republicans face trouble in 6 of the 18 States where they seek to re-elect 
Senators: Kentucky, Oklahoma, West Virginia, Wyoming, Minnesota and Illinois. In 2 
eases, Oklahoma and Illinois, GOP chances are enhanced by a Wallace candidate on the 
ballot. Sen Ball, Republican chairman of the Taft-Hartley "watchdog" committee, appears 
in dire danger of defeat in Minnesota by Mayor Humphrey of Minneapolis. 





V.P.'s ROLE--Earl Warren may become a full-fledged Cabinet member if he makes the 
grade as Dewey's running mate. Plan afoot is to create a Dept. of Administration, 
headed by V.P. Budget Bureau, Civil Service, Bureau of Federal Supply, Federal Works, 
Atomic Energy, European Recovery Administration, would be placed under this new tent. 











One novel angle of plan is that Secretary of Administration would be only Cabinet 
member President couldn't fire, since V.P. is elected for 4 years. Presumably, Dewey 
wouldn't want to fire Warren anyway. Chief advantage of plan would be to relieve 
President of administrative duties for which he lacks sufficient time, as well as making 
V.P. full working partner. 





LABOR AMENDMENTS--Tightening of Taft-Hartley Act is likely next year. During 
Congressional off-season, staff experts of joint labor committee are drafting amendments 
for unveiling on or before March l. Best bets: (1) Require non-Communist affidavits down 
to shop steward level. (2) Authorize speedier injunctions against "national emergency" 
Strikes. (3) Permit employers to refuse to bargain on welfare funds. (4) Make unions 
compensate for workers kept from jobs by mass picketing. 

















SELECTIVE SERVICE--Once elections are out of the way, fewer draft deferments wili be 
granted. Army won't be able to get up to its authorized strength (Continued on page 13) 
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The BUSINESS Pipeline 


by the Editors 





AUTOMOTIVE Car, truck and bus registrations have hit an all-time high, with 40-odda 
million vehicles expected on the roads by the year's end--a 17% increase 
over the last pre-war year. Commercial vehicle operations show the largest gain, truck 
regiStrations having jumped 50%, as against a passenger increase of only 12%. . .. Cur- 
rently, unfilled orders for passenger cars are Still on the up-grade, soaring 11% over 
the first of the year. At present production rates, it's estimated that it will take 
more than two years to clear this backlog up. With the average life of cars now in use 
lengthening, replacement demands by their owners will remain heavy as more and more cars 


have to be scrapped. Steel shortages continue as a major obstacle to efforts to overcome 
this new-car deficit. 





STEEL No near-term relief for steel-hungry consumers is in sight. While some observ- 
ers believe that steel production is reaching "practical capacity," demand 
continues to outrun supply. Purchasing agents, while doubtful that present conditions 
can last indefinitely, don't see any immediate improvement. With coking coal, scrap and 
pig iron shortages bedeviling producers, the impact of the defense program, plus steel 
allocations, is expected to lessen the possibility of adequate steel for all users. 


AVIATION Some easement of the airlines' financial strain is anticipated from recent 
fare boost grant. Moreover, reconsideration of air cargo rates, along with 

review of air mail and other revenue factors, should further aid the carriers' fight for 

profitable operations. New methods of financing equipment purchases, now under consid- 


eration, may go far towards reducing expenses, enable lines to install modern cost-cut- 
ting equipment and facilities. 


OIL Improved supply-demand situation promises easier going in the future. However, 
demand for petroleum products runs unabated, with serious storage pinches in some 

areas as refineries operate at top capacity. Encouraging factor: The industry is ap- 

proaching the heating season in markedly better shape than last year. Proviso: Barring 


unusually severe weather, many industry observers feel that overall fuel oil supply 
should be adequate. 


CHEMICALS Sparked by a combination of large-scale plant expansion and a rise in 

prices, sales of chemical products hit $4.5 million the first half of this 
year, an all-time peak. A survey reported by the American Chemical Society reveals 
that this figure was 20% above the total for the same period last year. As a result, 
some observers feel that achievement of a supply-demand balance in most items might 
not be too far off. Expenditures of $1.5 million last year, plus another $1.2 million 
this year, are making possible an enormous increase in output. This might have ended 
the sellers’ market even sooner except for strikes in many plants. ‘ 


RAILROADS Heartening rail developments trafficwise are the favorable increase in new 
freight car installations and a higher rate of freight car production. So 
far, percentage of installations over retirements is much greater than last year, while 
new car output is reported topping the projected 10,000 per month rate. .. . Repetition 
of the tightness prevailing in box cars in past years isn't anticipated for this year. In 


fact, loadings are running below predicted figures. Livestock and grain loadings are 
leading the percentage decline. 


PRICES Purchasing men state that the sharp upward movement of prices following the 
wave of Summer wage boosts "covered more materials and had effect on more bus= 
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" iness than in any period since price de- 


control." These men view this upsurge as 
creating a price structure characterized 
as unstable and top-heavy. Reporting that 
the buying trend is changing toward a pol- 
icy of 30-60-day commitments, as compared 
to previous movement toward 90-day commit- 
ments, they repeatedly stress need for 
more caution. Factors pointed to as sup- 
porting a restricted inventory policy and 
shortened future coverage of buying policy 
include: high prices, slow-down of back 
orders, seeming halt in production growth. 
FOOD Consumer resistance to high prices 
is now sufficiently strong to cause 
concern among food distributors as to fu- 
ture sales trend. While most hope to hold 
gains over last year, they're not too con- 
fident. The food retailing business must 
now be compared dollarwise with last year's 
expanded demand. Result: sales gains are 
approximately equal to advance in prices. 
SIDELIGHTS Despite a dip in radio pro- 
duction due to seasonal and 
market conditions, production rate of tele- 
vision sets continues upward. .. . Lumber 
supply is easing, leading some observers to 
believe that the market peak may be near- 
ing. If demand runs along at present rate, 
last year's output may be exceeded. ... 
Total tire output this year may hit 86 mil- 
lion units, as contrasted with last year's 
record 100 million, forecasts one rubber 
executive. Even so, this figure is better 
than the best pre-war year. .. . Step-up in 
metals stockpiling can be accomplished 
with a minimum of market upset, if it's 
done circumspectly. Copper, lead and zinc, 
in tight supply, will probably be most af- 
fected. . . « Heavy consumer requirements 
are reported to be pushing production of 
plastics materials to new highs. ... Even 
though the Federal Government is rapidly 
decreasing its mortgage holdings, total 
mortgage debt showed a gain of nearly 27% 
at 1947's end, due to increased private ac- 
tivity. . .. Trend to build up stocks, as 
previously reported, has been reversed as 
more purchasing agents report inventory 
reductions. Reasons: Critical materials 
inventories cannot be built up; others, in 
easing supply, need not be carried beyond 
balanced requirements, in view of high 
prices. . . . More business is adversely 
affected than helped by elimination of base 
point pricing. Real effect will be gauged 
better when more competition returns. 
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Washington Preview 


(CoNTINUED FROM PAGE 11) 


unless regulations are tightened. The law 
does not require exemption for fathers 

or for husbands. Congress made exemptions 
permissive, at the discretion of the 
President. 





STEEL ALLOCATION--Almost % million 
tons of steel are being distributed monthly 
under the voluntary allocation program 
now in effect--about 9% of all steel ship- 
ments. About half of allotments will be for 
building and repairing freight cars. 
Armed services get one-fifth, with rest 
going to tankers, warm-air heating equip- 
ment, Atomic Energy Commission and oi? 
barges. 











TAX REFORM--1949 income tax blanks 
will show taxpayers, for the first time, 
how they can legally reduce their tax. 
Heretofore, stress has been in reverse 
direction. Rules will be stripped of tech- 
nical terms, and instruction sheet may be 
16 instead of 4 pages, for "long form" 
users in the over $5,000 bracket. Another 
Bureau of Internal Revenue plan to be tested 
in the Baltimore area: Save employers 
much time by allowing them to combine 
their payments of withholding and Social 
Security taxes. 








7-CENT-COIN--Expect a drive in Con- 
gress next year for authorization of a 
7-cent piece. Legislation to that effect 
was introduced late this year but action 
was deferred. Soft drink makers, traction 
companies, candy concerns and newspaper 
publishers (all more or less tied to nickel. 
price level) are among interested groups. 
Expected opponents: bankers, cash register 
makers, vending machine manufacturers. 





SOCIAL SECURITY--Broader coverage and 
higher social security benefits are prom- 
ised next year by Republicans, but they'll 
try to get by without more than a 4% raise 
in payroll taxes. .. . Farmers and farm 
hands, domestic servants and independent 
contractors will be brought into social 
security system but will have to pay most, 
if not all, their way, probably by spe- 
cific additions when making income tax 
returns....Even if deductions leave lower 
income producers with no tax to pay, they 
would have to remit at regular rates for 
old-age insurance protection. 
































KEY TO INDUSTRIAL OPPORTUNITY 


More and more industries are discovering along the 8,000-mile Southern Railway System 
; y*) 


this key ... The Southland . . . and using it! ...the tremendous activity...the many brand 
Rusgnen 4b: ancien tipo: vant etgushouse of new plants springing up...the old ones expand- 

industrial advantages and opportunities, new ing...the inspiring optimism everywhere. 

plants are crossing the threshold in droves. Maybe this is the key you’ve been looking for. 
Even we, here in the South, rub our eyes “Look Ahead—Look South!” 


in amazement when we see all that’s going on : ma 


~ 


President 


SOUTHERN RAILWAY SYSTEM 


The Southern Serves the South 
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Fact and Comment | 











by B.C. FORBES 


“With all thy getting, get understanding” 


EVERYBODY SHELTERED! 


The official British Labor Government picture on this 
page depicts exactly how the British people are cozened 
into regarding their Socialistic rulers, namely, that their 
Government shelters everybody, that nobody need worry 
one iota, that every man, woman and child will be taken 
care of from the cradle to the grave. The inevitable, sui- 
cidal consequence is that the majority of British workers 
feel no need whatsoever to exert themselves, no need to 
exercise strenuous self-help, no need to practice self-reliance. 
Britons are being drilled to become a nation of leaners, to 
rely abjectly and completely upon their ruling politicians. 

The long-term outlook incites shudders. 


BRITONS GET ONLY “SECONDS” 


The most bitter complaint heard from Britons is that they 
can buy only “seconds,” that “the best of everything is for 
export.” My experience confirmed justification for this criti- 
cism. No American can conceive how little Britons can buy, 
how tenth-rate are the goods made available to them. 

One incident: A family paid $600 for a suite of bedroom 
furniture which was approved by the British Governmental 
Board of Trade. It soon fell apart. When the veneer rubbed 
off, it was discovered that the furniture was made of cane 
sugar boxes! 

Housewives in modest circumstances cannot replenish 
supplies of curtains, towels, bedclothes, etc., because of 
dearth of coupons. I actually met more than one woman 
wearing coats made from old woolen blankets! Also, sev- 
eral women who related that they had made their blouses 
and underwear out of silk from parachutes. 


« 
Progress—or putrify. 
* 


NO MORE “QUEENS OF THE OCEAN” 


Captain Ford, of the Queen Elizabeth, on which I crossed 
the Atlantic, confided that the Cunard White Star Line does 
not plan to build any more leviathans of the giganticness 
of the Queen Elizabeth and the Queen Mary. The cost to- 
day would be prohibitive. 

If I may be perfectly frank, I must say I enjoyed the 
whirlwind voyage on the 83,500-ton 
Queen Elizabeth distinctly less than the 
return trip on the 27,666-ton Britannic, 
a most delightfully-appointed ship, ex- 
tremely steady, offering spacious, lux- 
urious staterooms. 

Hardly have you had time to unpack 
on the Elizabeth when it is time to 
start re-packing, You are bombarded 
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with customs’ “declarations and other “forms” to fill out. 
Your baggage, with the exception of one suitcase, must all 
be packed at least 24 hours before arrival. You must face a 
British customs’ officer on board. You also had to queue up 
to pass the British immigration officer, not just before land- 
ing as is usual, but the second or third day out. 

In short, anyone who enjoys, as I do, a sea voyage finds 
the less-than-five-day trip too short, too hectic, too dis- 
turbed by regulation formalities. Moreover, the crowds 
aboard are so large that the intimate friendliness and friend- 
ships of old-time sea voyages are impossible. No yesteryear 
“ship’s concert,” no “get-together” party, no “Captain’s din- 
ner.” No fraternal jollity. 

Hereafter I'll fly, if in a feverish hurry, or travel to and 
from Europe on more leisurely ships. 


* 
Every change yields opportunity 
to the most alert. 
* 


U. S. OBSERVER’S COMMENTS ON EUROPE 


The following is contributed by a ForseEs associate, 

G. Weiner, visiting Europe this Summer for the first 

time: 

My first visit to Britain (supplemented by a short stay in 
France) impels me to implore Americans to keep our coun- 
try from becoming anything different from what it has 
been. Americans must be educated to realize what a pre- 
cious heritage they enjoy. Europeans worship only one 
thing—The Past. Some of the younger folks are eager to 
emigrate to newer lands where their ambition can have 
freer play. 

If ever people were regimented, they are here! Anything 
and everything which might afford comfort and pleasure 
is “For Export.” While this doubtless may be for the ulti- 
mate good of Britain, most of the people I have met are 
becoming indignant, resentful. Although no one is starving, 
most Britons are not satisfied regarding food, clothing, en- 
tertainment—due, in large measure, to high prices, to lack 
of means, to coupons, points, rations, taxes, and the rigid 
“For Export” decree. 

More than 25,000 individual rules and regulations govern 
conduct of everyday business! 

Yes, the children are taken care of—and look extremely 
healthy and quite well-dressed. Parents 
are allotted five shillings ($1) a week 
for every child (after the first), free 
orange juice, cod liver oil, more gen- 
erous milk rations than for adults (two 
pints a week for grown-ups, a pint a 
day for children), hot lunches in school 
for slight cost. And the people are get- 
ting a multitude of “free” social bene- 








fits—they are flocking to dentists (obviously, very badly 
needed), doctors, opticians, etc., for necessary and imag- 
inary needs. 

Intelligent people, however, have very grave doubts as 
to Britain's future, if its present lavish program and prac- 
tices are continued. 

The red tape connected with purchases by tourists isn’t 
very conducive to much buying. The “For Export” policy 
leaves shops with very little attractive merchandise for 
eager souvenir customers. When I asked for the lovely 
colored “Wedgewood” and other china for which Britain 
is noted, I was told that anything with color in it is ex- 
ported. In Paris, too, I tried to shop for the beautiful 
French bags and other accessories for women’s costumes 
which the best shops in leading American cities feature, 
with “Made im France” labels, but without success, the 
story here also being that the best is “exported.” 

Less time off for “tea” in England—served on the slightest 
provocation, almost every hour on the hour—and less patron- 
izing of cafes and other pleasure haunts in Paris—and more 
time spent om the job might give these countries a chance 
to compete im foreign markets, and earn for their people 
more comforts and necessaries. 

As a “tourist” in Britain and France, I have had the 
feeling that Americans are tolerated only because they 
spend. 

I fell in love with the lovely gardens surrounding even 
the humblest homes in England and Scotland, and most of 
the simple people I met in small villages—farm folk, crafts- 
men, “saddlemakers,” men and women who still take pride 
in what they do—but there aren’t many of them! Most of 
the people who work in city “shops,” hotels, railroads, 
restaurants, struck me as indifferent, inefficient. The tele- 
phone “service” defies description! A telegram sent from 
London to a suburb about 75 miles away took 24 hours to 
be delivered—and was put in the mail box because the 
people weren't home! 

How they could use American initiative, enterprise, get- 
up-and-go over here.' And a mighty lot of paint! 

I repeat: Americans must be made to realize that pres- 
ervation of our Free Enterprise System—the American Way 
of Life—is absolutely essential if they and their descendants 
are to live normal, happy lives. Essential, also, for the salva- 
tion of the whole world. 


* 
Every miser is miserable. 
ee 


PROTOCOL: AMUSING INCIDENT 


I had an appointment with the Govermor of the Bank 
of England, Lord Catto. He didn’t show up on time. When 
he arrived at the venerable “Old Lady of Threadneedle 
Street,” he was full of apologies. His explanation was as 
complete as it was comical—to an American: He had been 
attending a luncheon tendered by the Lord Mayor of Lon- 
don to the Shah of Iran (Persia). Old World protocol—the 
tigid code governing precedence, governing royal conduct, 
_ @te.—prescribes that at no function must anyone rise up 
until His Majesty, the sovereign ruler present, stands up 
and indicates that the function is over. 

Alice Roosevelt, daughter of President Theodore Roose- 
velt, ing in an elevator with Vice-President Gamer, 
stepped aside for the Vice-President to leave first. The vet- 
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FACTS BEHIND HIGH FOOD COSTS 


According to the Democrats, the high cost of living, of 
which food is of course a principal item, is entirely the 
fault of the GOP Congress. 

The Republicans are saying little about the main reason 
because they do not want to lose farm votes. 

And farmers, in their outcry about the high cost of man- 
ufactured goods, don’t mention this major contributing 
reason. 

Here are a few facts: 

The Government is spending billions to maintain high 
food prices; present production surpluses, and unexpectedly 
good European harvests, show that food prices would drop 
considerably if a free market ruled. 

WueEat—The Government guarantees farmers a national 
average of $2 a bushel. If prices go up, farmers repay the 
loan and sell at the market. If there are no buyers at the 
higher price, the Government takes the wheat. In short, 
wheat cannot go below $2 a bushel even though, according 
to past estimates, it would sell below this figure now. 
Estimates indicate $600,000,000 of taxpayers’ money is be 
ing spent to keep up the price of wheat. 

Corn—Present estimates indicate $480,000,000 of Fed- 
eral funds will be spent to maintain the price at approxi- 
mately $1.60 a bushel. 

PoraTors—With 20,000,000 bushels bought so far and 
the real harvesting yet to come, the Government will spend 
probably over $100,000,000 to keep up the price. 

Druep Fruit—The Agriculture Department will buy al- 
most a quarter of a million tons, at a cost of approximately 
$40,000,000, to keep up the price. 

Eccs—So far this year the Government has bought 
67,000,000 dozen eggs, at $24,000,000, to keep up the 
price to farmers. 

It is estimated that approximately $2,000,000,000 will be 
spent by the Government to keep up food prices. 

According to President Truman, the high cost of living 
is all the fault of the 80th Congress. Don’t such facts com- 
pletely refute this political propaganda? If the truth can be 
brought home to voters, this Truman campaign claptrap 
will not elect him.—MALCOLM ForsEs. 





eran Texan gallantly bowed, waved to her to precede him 
“Oh, no, Mr. Vice-President, I know my social onions.” 

The Lord Mayor of London knew his social onions. Al- 
though the huncheon, the speeches, everything had ended, 
the Lord Mayor waited and waited and waited for the 
Shah to get up. But apparently the Shah didn’t know his 
“social onions.” The result was that the break-up of the 
function was intolerably delayed. 


HOW R. R. NATIONALIZATION HIT HIM 


One youngish British bank executive related how he 
fared when the Labor Government nationalized the rail- 
roads. He had accumulated wisely-selected railway shares 
which yielded him an average of 12%. Now he gets 3%. 
On this terrifically reduced return he has to pay income tax 
of 45%. 

The -whole trend in Britain is to take from those who 
saved and ladle it out to non-savers. Britain’s total wealth 
is undergoing rapid attrition. The day is not distant when 
there will be few rich to rob for the enrichment of the poor. 
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“CONTROL OF COMBUSTION” 


REMARKABLE PRODUCTION RECORDS ACHIEVED 
BY USE OF THE CITIES SERVICE “HEAT PROVER’ 


curately in one examination. Using the Cities 


Service “Heat Prover,” he will show you how 
much fuel is wasted unburned... how much is 


HH” MUCH would it be worth to your 
plant to know exactly how much of your 
dollar spent for fuel is wasted? Unquestion- 


ably it would be worth a lot to you in total 
costs ... in greater productive capacity and in 
greater all-around efficiency. 

A free analysis of your heating operations 


wasted in uselessly heating excess air. 

This instrument is designed for use on in- 
dustrial furnaces of every type, regardless of 
the fuel used. It is also valuable when used for 


is yours for the asking. A 
Cities Service Combustion 
Engineer can tell you the 
whole story quickly and ac- 


CITIES ) SERVICE 


QUALITY PETROLEUM PRODUCTS 


diesel and gas engine exhaust analysis. 

There is no charge, no obligation; and no 
commitments made by you for this service. 
Write today for a demonstration. 


FREE: A fact-filled booklet en- 
titled “Combustion Control for 
Industry.” Write Cities Service Oil 
Company, 60 Wall Tower, Room 
200. New York City, N. Y. 


LISTEN TO CITIES SERVICE “BAND OF AMERICA” EVERY FRIDAY ON NBC 8:00 P.M. (E.D.S.T.) 
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steel man. Today he’s one of the industry’s most capable leaders 











by BERT DALE 


HAD THERE NOT BEEN a panic in 1893, 
Charles R. Hook—now chairman of the 
Armco Steel Corp.—might have been a 
carriage-maker. But in that year his 
father’s business failed, and in the lean 
years that followed young Charles re- 
alized college had become an impos- 
sible dream for him, and that the end 
of high school meant the beginning of 
work. 

Thinking things out, he felt that a 
basic industry would be least affected 
by subsequent crises. He wavered 
among coal, lumber, and steel—until he 
came upon a copy of Andrew Carnegie’s 
“Empire of Steel,” which convinced 
him that the greatest long-range oppor- 
tunity lay within the steel industry. 

Immediately after graduating from 
Walnut Hills High School in Cincin- 
nati, young Hook started to make the 
rounds of the rolling mills. His second 
call yielded a job as an office boy—at 
$2 a week, in that year of 1898. 

He started upon his career with a 
singleness of purpose. When his day’s 
work was over he would linger around 
the mill and fascinatedly watch the 
many operations. This interest came to 
the attention of management, so that 
a year later, when the company had 
been absorbed into the “tinplate trust,” 
Hook, with his plant familiarity, was 
sent to the cost department in the Chi- 
cago office. He enrolled for a corre- 
spondence course in engineering, then 
came to the conclusion that if he were 
to continue in office work he ought to 
have much more practical knowledge. 

That meant a job in the mill. And 
again his consuming ambition led him 
to stay long after hours to watch other 
workers and learn other phases. Over 
an 18-month period, he recalls, he did 
his own job in daytime hours, “hung 
around and helped” at night, and on 
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The Hooks at home. Seldom at ease, he spends most evenings working 


Sundays watched the roll turners until 
they taught him their very skilled trade. 

He advanced to the position of hot 
mill foreman. In 1902 he was asked by 
George M. Verity—who wanted young 
and ambitious associates—to come to 
Armco as night superintendent. Thus, 
at the age of 22, he had found his 
niche. 

It was his own drive and initiative, 
his own urge to succeed, of course, that 
had brought him to the attention of 
management and won greater oppor- 
tunity. 

A psychologist might say that this 
quick succession of “lucky breaks” had 
imbedded in his subconscious the de- 


sire so apparent in later years to recog- 
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nize similar qualities in other young 
men. When you ask Charles R. Hook 
whether he thinks the phrase “oppor- 
tunity for advancement’ is outdated, 
he is aghast. “There’s more opportunity 
for young men today than ever,” he 
asserts. “Because organizations are so 
much larger there are so many more 
possibilities for promotion.” 

He is inclined to evaluate men and 
motives by his own personal yardsticks. 
Because he was of an inquiring mind, 
and wanted to know and understand all 
about the business in which he was em- 
ployed, he felt—and feels—that other 
workers have the same desire. “I made 
up my mind,”’ Hook recalls, “that if I 
ever got to be boss, I would take the 
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out of business by giving em- 
the facts!” 

His belief in moderation leads him 
to use a filter-type holder for his cig- 
arettes; and though a box of fine Hav-' 
ana cigars reposes on his desk, his own 
cigar consumption is perhaps three a 
week, after dinner. 

During his first job a superior said: 
“Charlie, take it easy! Take time to 
think before you do something or be- 
fore you express yourself!” This made 
a lasting impression on Hook. He de- 
veloped this thought into the philos- 
ophy that any individual—including 
Hook—needs the advice, help, and 
counsel of others; and subsequently it 
became Armco policy that any em- 
ployee might express opinions on pro- 
posed actions. 

Hook often says: “Don’t you stop 
presenting your | ne of view until we 
come to a final decision—but after that, 
follow the signals the Captain calls!” 

Though Hook thinks of himself as 
controlledly impetuous, his associates 
look upon. him as possessing great pa- 
tience, willing to listen to varied opin- 
ions and studying and sometimes pon- 
dering over a problem for a long time 
before announcing a decision. 

“Ive never seen C.R. ruffled,” says 
one of his associates, particularly re- 
calling the Winter night in 1936 when 
a research building exploded, breaking 
all the glass in the company’s office 
building. “I came down to see the dam- 
age at 2 a.m.—and there was C.R., sit- 
ting at his desk in his overcoat, amid a 
litter of broken glass, calmly working 
out plans to correct the situation!” 

Hook’s outlooks, translated into terms 
of labor relations, are undoubtedly re- 
sponsible for the no-strike record at 
Armco’s Middletown and Hamilton 
plants. : 

“It is not misunderstanding which 
causes labor-management difficulties,” 








Charles Hook received the fol- 
lowing citation from Forses Mag- 
azine upon his election, in a na- 
tionwide poll, as one of America’s 
50 Foremost Business Leaders: 


Charles R. Hook, President 
[now Chairman], Armco Steel 
Corp. 

Enlightened and able industrial 

statesman, who, by scrupulously 
respecting the human dignity of 
his workers as fellow-participants 
in our system of free enterprise, 
has won their loyal co-operation, 
and by his ceaseless, able, zealous 
public service has made every 
American his debtor. 
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Armco’s Chairman hooks a fast 


he asserts, “but lack of understanding, 
intensified perhaps by leadership which 
prefers to be combative rather than take 
the time to explain fundamental eco- 
nomics to members of the organiza- 
tion.” 

Commencing with such basic, yet too 
frequently unused, devices as a 16-page 
booklet thoroughly explaining company 
policies to new employees, Hook wants 
every man on every job to understand 
“what the company stands for, and the 
‘why’ of things as we do them.” 

In talks to employee groups he 
stresses the thought that the finest plant 
and equipment have no instrinsic value, 
except as the vision and ability of work- 
ers efficiently to use these tools, give 
value to them: that a plant can’t do 
anything without men and women. And 
when, not long ago, a news photog- 
rapher was at a 20th anniversary cele- 
bration of Armco’s Hamilton plant, 
Hook nudged the man and said, “Go 
take some shots of men in the mill. 
They're really the ones who are re- 
sponsible for our success.” 

Foremen in all of the Armco plants 
are made to feel a part of the “man- 
agement family” by bringing them into 
Middletown for intensive familiariza- 
tion with all company activities, not 
necessarily related to their own work, 
but so that they may tell their subordi- 
nates how Armco operates, and how 
they sat down and talked to the Presi- 
dent in his own office. 

Hook engenders loyalty by nothing 
more than pure sincerity. A woman of- 
fice worker says: “He's a wonderful 
man! He'll always listen to your troubles 
and try to give good advice.” A boot- 
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one to open the local ball season 


black downtown comments: “Mister 
Hook? Yes sir, he’s sure fine! He done 
plenty for this town!” 

And Hook has. His philosophy is: 
“Management must take an interest in 
building the character of its community, 
so that workers may approach the gate 
content with life and able to tackle the 
job with good spirit.” 

He accounts for his church activity 
—as Senior Warden at the Church of 
the Ascension—by remarking, “if we 
want the right kind of community for 
our children, it is essential that we sup- 
port our religious institutions.” 

Hook's interest in youth programs 
has undoubtedly done much to keep 
his outlook young, as his continued ac- 
tivity has kept him physically youthful. 
Lithe, energetic, with keen gray-blue 
eyes and rimless glasses, he might eas- 
ily be taken for substantially younger 
than his 68 years. 

His youth activity includes years of 
service leading up to honorary presi- 
dency of the local area Boy Scout coun- 
cil; and initiating the Junior Achieve- 
ment movement, of which he is now 
Chairman of the Board. 

Saturdays find C.R. on the golf 
course when possible, shooting in the 
mid-90s, and hoping to duplicate the 
165-yard hole-in-one he once made. 
“Still, maybe I wouldn't like to do it 
again,” he muses. “It cost me too many 
dinners that night, in celebration!” 

Football games please him (“State’s 
a good school—they gave me an hon- 
orary degree!”) and he enjoys horse- 
back riding, occasional vacation trips, 
dancing with Mrs. Hook, good music. 

(CONTINUED ON PAGE 30) 
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Can You Fidlies These Terms? 








Pointing up the need for business education, this spot survey reveals the dis- 
turbing fact that the average man has only a hazy familiarity with 
the meanings of many commonly used economic terms 








by THE EDITORS 


“Ir you WisH TO converse with me, 
define your terms,” said Voltaire. _ 

The need for definition of termin- 
ology—particularly economic termin- 
ology—is more essential today than ever 
before. We live in an age in which 
labels play an increasingly predominant 
role in our lives. Obviously it is more 
than a little absurd to make continual, 
and important, use of them without 
knowing exactly what these labels 
mean. 

But do we? 

In a time when the word Capitalist 
has, in the mouths of many, become a 
term of opprobrium, is not a redefini- 
tion, a clarification, of the word in 
order—especially since we are still liv- 
ing in a Capitalistic economy? 

Is it not anomalous that a man who 
may vociferously proclaim his belief in 
the Free Enterprise system may at the 
same time refer somewhat contemptu- 
ously to various individuals as Capital- 
ists? Yet a Capitalist is merely an ex- 
ponent of that system. 

And are not the terms Free Enterprise 
and Capitalism synonymous? Or are 
they? 

‘So with innumerable other common- 
ly used terms. Planned Economy, for 
instance. Just what is it? Are we al- 
ready headed toward it or not? Surely a 
satisfactory answer is impossible until 
some agreement exists as to the precise 
definition of the term. 

Or take the word Liberalism. What 
does it mean today? Men who have 
always prided themselves on being Lib- 





erals have recently been called both 
Reactionaries and Communists. 

And what is Communism? Is Russia 
a Communist or a Fascist state? Russia 
herself claims to be more a Democracy 
than’ the United States. 

In the words of Pilate: 
truth?” 

Even the word Good has become 
shrouded in confusion. Thus, “doing 
good” at one time had but one con- 
notation. Today a “Do-Gooder” is an 
epithet of scorn. 

This, then, is a time for definition, a 
time for re-examining our ideas, our 


“What is 





beliefs, and our prejudices in the light 
of our language. 

Definition has never been a simple 
process. But it is a process eminently 
worth undertaking. 

With this thought, Forses decided 
to take a spot survey of several repre- 


sentative business and industrial work-. 


ers, farmers, merchants, teachers and 
students of business administration, in 
each case asking this one question: 

What is your definition of the fol- 
lowing terms—Capitalism, Free Enter- 
prise, Planned Economy, Communism, 
Inflation, A Balanced Budget? 

The answers were highly significant. 
Although many of those interviewed 
seemed to have a more ar less adequate 
grasp of many of the terms, and in 
some cases were able to formulate a 
definition roughly corresponding to 
their proper meaning, most attempts 
revealed a fundamental fuzziness in 
thinking, resulted in definitions either 
wide of the mark or nebulously ap- 
proaching it. 

In this issue Forses publishes the 
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verbatim definitions of the above terms 
by a representative (1) office worker, 
(2) factory worker, (3) teacher. 

Next issue, along with definitions by 
a merchant, a farmer, and a business 
student, we will publish the definitions 
of several practicing economists, busi- 
ness and financial writers. 

How about your thinking? How well 
can you define these terms? Try it. 
Then read the definitions printed in 
this and the next issue and compare 
your definitions with them. 

1. Orrice Worker. Position:- Chief 
Clerk. Age: Late 30s. 

A. Capitalism: “A profit and _ loss 
system based on individual effort. By 
individual endeavor I mean either sin- 
gle persons or a group of individuals.” 

B. Free Enterprise: “Oh Lord! | 
guess it’s the right of an individual to 
act for himself or the right of a group 
to act together in any profitable ven- 
ture.”, 

C. Planned Economy: “I can only 
think of it as meaning regulation by the 
Government of the endeavors of indi- 
viduals or groups.” 

D. Communism: “I don’t know. I'll 
qualify that by saying it’s a political 
belief. As a political belief . . . Gee, 
I'm getting lost. Let me put it this 
way: As an ideal it can’t be accom- 
plished and as a political belief it’s un- 
workable, because it won’t work to the 
benefit of the majority, only a few party 
big shots.” 

E. Inflation: “My sense of money 
influence is about nil. To me inflation 
is the purchasing power of the dollar 
cekael by an artificial wage structure 


and an unreasonable demand for ma- 
terials.” 
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"F. A Balanced Budget: “It means 


‘when the expenditures of the Govern- 


ment do not unreasonably exceed its 
expected income.” 


2. FACTORY WORKER. Position: 
Worker in maintenance and repair de- 
ent, automotive plant; AFL mem- 

ber. Age: middle 30s. 

A. Capitalism: “It's what makes 
Rockefellers or big business.” 

B. Free Enterprise: “The right you 
have in this country to follow any line, 
of business you like.” 

C. Planned Economy: “It’s the sys- 
tem you have when the Government 
tells you how to mun things.” 

D. Communism: “Communism is a 
government which tells people how to 
run their own lives.” 

E. Inflation: “The condition you 
have when the dollar hasn’t any value.” 

F. A Balanced Budget: “An equal 
amount of goods. Not having too much 
of anything.” 


8. TEACHER. M. A. from Fordham 
University, with 10 ’ teaching ex- 
perience, New York high school. Age: 
Middle 30s. 

A. Capitalism: “The system in which 
wealth is controlled by a rich minority.” 

B. Free Enterprise: “The oppor- 
tunity to undertake one’s business with- 
out interference from any group with 
overbearing power.” 

C. Planned Economy: “I don’t know, 
but I suppose it means control of pro- 
duction and distribution by the Gov- 
ernment.” 

D. Communism: edly it is 
sharing the wealth by all the people, 
but in actuality it is mass totalitarian- 
ism, which subjugates the individual 
to the rule of the few who have usurped 
power.” 

E. Inflation: “The economic condi- 
tion whereby the value of money is less 
than the actual worth.” 

F. A Balanced Budget: “A condi- 
tion of governmental and economic 
standards whereby there are more ex- 
ports than imports; in other words, the 
expenditures are not greater than the 
profits or income from the country’s 
trade.” 


TO THE POINT 


Just definitions either prevent or put 
an end to disputes.—Emons. 


All arts acknowledge that then only 
we know certainly, when we can de- 
fine.—MILTON. 


Accurate knowledge is the basis of 
correct opinions; the want of it makes 
the opinions of most people of little 
value.—C, Summons. 
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Agency Men Show We All 
Profit From Advertising 








This is another in a series of articles factually reporting how 
corporations, unions, utilities, service industries, etc., actually 
meet the inquiries and real or imagined injuries of a mere 
member of the “public.” These reports show public relations 
as practiced, not preached. In every case the reporter has 
represented himself as an ordinary citizen with a typical 
question—or “gripe.” The treatment he receives factually rep- 
resents “relations with the public” as practiced by those 
concerned. 








Why Isn’T ADVERTISING JUST a parasite living off the producer’s desire to sell 
and sell, whether or not the consumer needs, wants, or would benefit by his 
product? What justifies current huge advertising appropriations, when the 
cost of living is so high? Wouldn’t smaller advertising appropriations result 
in a big reduction in the cost of living? 

Assuming the role of an ordinary citizen stretched on the rack of inflation, 
a Forbes reporter sent letters, on a im stationery, asking these questions of the 
presidents of seven large advertising agencies, eight small ones, and 17 large 
corporations. Object: to see how many of them cared enough for the opinions 
of the ordinary Joe to send him a thoughtful reply. 

After eight weeks, the box score stands as follows: corporations—11 replies; 
big advertising agencies—six; small agencies—no answers at all. 

You would think, off-hand, that asking an advertising executive to justify 
the advertising business would have the same effect as asking an American 
Legionnaire to describe the Battle of Belleau Wood, but such was not the 
result. As noted above, none of the little agencies replied, and four of the six 
letters received from the big ones were less than a page in length. Affluent 
Erwin Wasey & Co. ignored the query completely. 

The J. Walter Thompson reply, from the research department, explained 
that President Stanley Resor was out of town, enclosed a pamphlet which in 
discussing distribution costs dealt with some of the questions raised. Frederic 
Gamble, for the American Association of Advertising Agencies and Kenyon & 
Ekhardt, also enclosed a pamphlet, commented: “The answer to your question 
is really very simple.” In this he disagreed completely with Young & Rubicam’s 
Vice-President Charles Whittier, who said: “I doubt if I could cover it to 
my own satisfaction under about 20 typewritten pages.” Instead of writing 
an answer, therefore, Whittier asked the writer to come in for a chat. Gamble’s 
“simple” answer was to the effect that advertising: is the cheapest form of sales 
development. He failed to explain, however, why advertising is of any benefit 
to the consumer. 

In a curt, page-length lettet, President H. A. Batten of N. W. Ayer & Son 
made a quick stab at justifying advertising as a public good. “If economies 
can be effected through mass production,” he reasoned, “and if advertising 
does encourage more people to buy the items produced through mass pro- 
duction, then it would follow that advertising has some part in keeping down 
the unit cost of many items we consume daily.” 

A fuller answer came from Hans Zeisel, Associate Director of Research for 
McCann Erickson, who, pinch-hitting for President McCann, knocked out 
the following four points in a two-page letter: First, advertising is just one of 
the many expenses a manufacturer finds necessary in making and selling his 
products. Second, the only reason it catches more abuse than these other 
necessary expenses, i.e., machinery, accountants, sales personnel, etc., is that 
by definition advertising attracts attention, (CONTINUED ON PaGE 34) 
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The Right Way to Write 
to Your Workers 


by LAWRENCE STESSIN 


EMPLOYEES ARE receiving more mail 
today than ever before—from employ- 
ers. Purpose? To achieve closer liaison 
between the front office and the rank- 
and-file. One company, for instance, 
»issues a twice-a-month epistle in the 
form of a “newsletter.” Written person- 
ally by the president, each communica- 
tion is a prime example of “how to win 
friends and influence the worker”—the 
practical way: no platitudes on free en- 
terprise, no clichés on the “American 
way;” instead, hard facts about what 
the company is doing in the way of 
sales, research, settling grievances, 
union relations, profits, wages, outlook 
for the future. 

Once, when a pet public relations 
project fizzled, the letter owned up to 
the company’s misjudgment, admitted 
the plan’s failure. Another time, a bar- 
rage of complaints from customers re- 
garding the concern’s products were 
sent out in a series of worker com- 
muniques. This sort of blunt, let’s-take- 
our-employees-into-our-confidence ap- 
proach is still rare—but it’s an ice- 
breaker. 

While this hard-hitting technique 
may be commended as a courageous 
step in the right direction, it’s question- 
able whether such two-fisted methods 
are always advisable. Employees who 
have never before been given a dose of 
the real facts of business life by man- 
agement may become suspicious if the 
employer suddenly “lets his hair down.” 

One firm, for example, learned a bit- 
ter lesson from taking too aggressive a 
tack. Sales dropped 23% during one 
month, and the company decided to 
let employees in on this sudden re- 
versal. Out went a letter from the presi- 
dent. The next day 70 workers quickly 
bought a morning paper, scanned the 
classified ads and took other jobs— 
frightened that the company’s frankness 
was a forerunner of lay-offs. 

This experience should not deter 
management from using the letter ap- 

roach, however. Companies which 
Reve had experience with the technique 


say that results are well worth the pos- 
sible hazards. For one, circularization 
of employees via mail is one of the 
best “rumor killers” available to man- 
agement. It enables the employer to 
scotch loose talk quickly, and provides 


an excellent means for reaching the 
worker’s family. 

The accompanying “box” contains a 
16-point prescription from the Dartnell 
Business Service, specialists in the art of 
letter-writing to employees. 

















FOR BETTER LETTERS TO EMPLOYEES 


1. Don’t attempt to get out letters at regular intervals. Write only when you 
have something to say. 


2. Sentences and words should be short, the message clear and understand- 


able. Many words in common use in the front office may be unknown to the 
unskilled worker in the plant. 


3. Never distribute letters at the gate. Mail them to the employee’s home, 
establishing contact with his family. 


4. If you can’t do a good job of writing yourself, use a “ghost” writer. Get 
the best you can find, and see that letters are signed by a company official. 


Beware of the syndicated type of letter. Your more alert employees will be 
likely to spot it as a phony. 


5. Never take anything for granted. You may know all about the business, 
but the average worker doesn’t. In fact, his ignorance (unless you have done a 
better job of informing him than most companies) is prodigious. 


6. Be specific. If you really have something to say, say it. Don’t beat around 
the bush. It merely confuses the employee. 


7. Even though you may now talk frankly with employees, don’t make your 
letters a means of taking cracks at the union. Not only will you develop bad 
labor relgtions, but you'll fail to establish good faith between yourself and 
your workers. This is the only means you have to gain reader acceptance. 


8. Don’t write too many letters. They gain in importance by their infrequency. 


9. Letters are only one contact with your employees—don’t try to make them 
carry the full burden of employee relations. 


10. Send a copy to the union business agent—he’ll see the letter anyway, but 
it’s better policy to have it come from the. company. 


11. Try to confine letters to one subject. Jumping around confuses the reader. 


12. Keep technical jargon out of your letters. The average employee doesn’t 
think in such terms. This is particularly important if you’re writing him about 
the company’s financial position or the annual report. 


13. Soft-pedal the subject of free enterprise, the American way of life, etc. 
The thousands of words run off on this subject have lost all meaning for the 
average employee. Any worker with commonsense—and a surprising lot of 
them have it—doesn’t have to be sold on the American system. 


14.-Much information the worker receives from other sources is misinforma- 
tion. It’s management's job to see that he gets his data “straight from the feed 
box.” Keep him well-informed, so when others start talking in terms of wages 
and profits he'll know the score. 


15. Vary your letters’ tone and format, to avoid monotony. 


16. Check and double-check on the way readers react. This can be done 
through representative employees—but beware of “yes. men.” 
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getting O LD before your time ? 


You don’t have to tolerate all the things that put gray 
at your temples and lines under your eyes... 


You don’t have to put up with excessive noise at your office, 
for example . . . when for less than the cost of a nervous 
breakdown you can have the whole place sound conditioned 
with Acousti-Celotex.* 


Acousti-Celotex blots up noise. It can bring quiet to your office 
as it has in more than 200,000 installations across the country— 
schools, hospitals, offices, banks, restaurants, and stores. 


You'll notice the difference in how you feel . . . and your 
employees will notice the difference in how they feel. 


You are entitled to a free analysis of your noise 
problem by a trained sound technician—your nearest 
distributor of Acousti-Celotex products. 


His judgment reflects the fact that for a quarter of a century 
more sound conditioning has been done with Acousti-Celotex 
products than with any other material. 


Write us today for the name of your nearest distributor 
in the United States or Canada. 
Sound conditioning is a sound investment. 


REG. U. S. PAT. OFF. 


THE CELOTEX CORPORATION, CHICAGO 3, ILLINOIS 


7Ca ST - Gee 


TRADE MARK REG. U. S. PAT. OFF. 


aundl Coniltoning 


EVERY SOUND CONDITIONING PROBLEM 
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by NICK YONCLES 
(As told to John McK. Bigelow) 


Wuy aM I GOING OUT OF business? 
Chiefly because I don’t like working 12 
hours a day, seven days a week, espe- 
cially when I don’t make any money 
at it. With costs the way they are to- 
day you have to work too hard to make 
a dollar. I'd rather work for someone 
else and let him worry about making a 
t. 

Here’s the set-up. The Thread City 
Candy Kitchen is a combination candy 
' plant, store and soda fountain here in 
Willimantic, Conn. We make the candy 
and ice cream ourselves. My father 
started the business just 50 years ago, 
in 1898. He’s 75 now and has been ill 
for the past several years. He’s not able 
to give enough time to the business, 
and isn’t willin ing to put in enough 
money to keep it up to date. 

He turned the place over to me a 
couple of years ago, when I got out of 
college (I'm 25 years old now). But I 
don’t like the business, and I’m not go- 
ing to work my head off in it if he isn’t 
interested enough to fix it up. You have 
to be on your toes to compete today, 
have to have modern equipment, at- 
tractive, comfortable facilities, etc. We 
need booths, for one thing, instead of 
all these ancient tables. Need a new 
front too, and we ought to handle other 
items besides ice cream‘ and candy. In 
_ a business of this type, carrying just 
one line isn’t enough. If we sold a 
lunches, for instance, that might help. 
But it wouldn’t help enough, in our 
case. Willimantic is a mill town, head- 
quarters of the American Thread Co., 
and people around here don’t eat, out 
much. The noon-hour trade would be 
about all we'd get. 

Money isn’t as plentiful around here 
as it was during the war. That’s one 
reason a candy business like this isn’t a 
paying proposition. Candy is a luxury 
item, and, unless you're located in a 
“class” neighborhood, it’s one of the first 
things people stop buying when they 
feel the pinch. We did O.K. during 
the war, in spite of the scarcity of ma- 
terials. Pratt & Whitney had a plant 
close by, and the defense workers kept 
our ice cream machine busy. But now 


i a eh 


~ 


ACTION Pe 


a | loetned the Hard Way” 








This is the fourth in a series of articles designed to point up the reasons 
why, under normal circumstances, thousands of businesses fail each year. 
The first three installments showed how taxes and government red tape, 
tough competition, and faulty judgment can bring a promising small 
business to its knees. This article highlights perhaps the most vital pre- 
requisites for today’s entrepreneur: initiative, high enthusiasm, and a 
willingness to sacrifice immediate rewards in favor of the prospect of 


ultimate success. 








that business has dried up, and I'll bet 
most of the stores up and down the 
street are just marking time waiting for 
business to pick up again. 

The way this business operates, you 
sell mostly ice cream in the Summer 
and candy in the Winter. The mark-up 
on candy is 100% while the ice cream 
brings in only a 50% profit. The fact 
that we sell considerably more ice 
cream than we do candy keeps our net 
profit at about the same level the be 
around. At present that level isn’t high 
enough to suit me. 

Well, those are some of the reasons 
why this particular business is going to 
fold up. Now for some broad reasons 
why any other candy shop like it-is in 
for tough times. 

One is the long hours, which I've al- 
ready mentioned. Then, too, the lim- 
ited amount of business you can do 
doesn’t let you hire enough help. An- 
other reason is machinery. With modern 
equipment you can ay turn out four 
or five times as much ice cream or 
candy as you can sell in one shop. Un- 

















less you have several outlets for your 
products, you're faced with the high 
production costs which come from low 
volume output. 

And fhat brings us to the question of 
competition. In old days, when Dad 
started this business, candy was only 
sold in candy stores. But now it’s so 
easy to turn out that every drug store, 
soda fountain, and cigarette couater 
has candy for sale, supplied by some 
big wholesaler. ° 

Taxes are rough on a small business 
like this, too. Hardly a day goes by, 
it seems, without some Federal, state, 
or city tax blank coming in the mail. 

So what are we going to do? Just 
this. We own this building and are 
going to rent it te another business. 
The rent money ought to be more than 
our candy business one in. Then I'm 
going to get a job working for someone 
else. 

If anyone else is in the same busi- 
ness position I’m in, and wants to stay 
in business, my advice to him is this: 
First, don’t let your plant get old and 
out of date. Places serving food espe- 
cially have to keep up appearances if 
they're going to stay in business. 

Second, you’ve got to advertise. You 
should have seen business pick up as 
soon as we = that big “Going Out of 
Business—Sale” poster in the window. 

Third, keep the business itself up 
to date. A candy plant like this—all by 
itself—was fine in the old days, but 
now you almost have to run it as a part 
of a lunch counter, drug store, or va- 
riety store, or else get yourself several 
other outlets and become a sort of 
wholesaler. If you can’t do that, it’s 
+ not worth what you can get out 
of it, 
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... 1 Bowling Centers 











Now the nation’s most popular participant sport, bowling has burgeoned 
into a booming business opportunity. Capital required: $60,000 








by THE EDITORS 


, PERHAPS IT ANSWERS A destructive urge, 
affording the modern American one of 
his few opportunities to get in there 
and bust things up, but whatever the 
basic reason for its popularity, bowling 
is now the largest participant sport in 
the United States. And the steady rum- 
ble and clatter of ball and pin are 
chalking up solid profits for the owners 
of bowling centers—keglers spend more 
than $200,000,000 annually for the 
pleasure of knocking down the pins. 

There’s plenty of opportunity for the 
new operator in this sport which has 
tripled in size during the past 10 years. 
Weekday evenings, between the hours 
of six and 11, an unoccupied alley is 
harder to find than a “300” bowler. 
Profits are generous, depending on the 
number of alleys in the establishment. 
The normal well-run bowling center 
will show a net profit before taxes of 
between $800 and $1,000 a year for 
each alley. 

First hurdle for the prospective bow]- 
ing operator is to find adequate space. 
The most efficient size is one or more 
groups of 16 to 20 alleys, with an at- 
tendant servicing each group. A 16- 
lane establishment requires a 100 by 
140-foot area, and is difficult to find 
during these days of high building 
costs. The cost of a new building at 
anywhere from $85,000 to $150,000 
would be prohibitive to all but the 
most affluent newcomers. Another 
method is to search for someone who 
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is planning a new office building or sub- 
urban shopping center and arrange for 
alleys to be incorporated in the over- 
all construction. Owners of these build- 
ings often find bowling establishments 
convenient as “taxpayers,” occupying 
basement or back-of-the-lot space 
which otherwise could not be used. The 
ordinary well-built floor is usually _ 
strong enough to support bowling alleys. 

Between $40 and $45 a month per 
alley is the current rental, but this 
figure will vary considerably with the 
desirability of the location. If you plan 
a 16-lane center, it may cost from 
$8,000 to $10,000 to dress it up with 
appropriate lighting fixtures, signs, and 
other interior decorating. 

The actual bowling equipment for a 
16-lane enterprise will cost you about 
$50,000. This can run higher or lower 
according to the quality and type of 
equipment bought. Steep? Yes, and 
prices are still age, upward,, but 
if you don’t happen to have the exact 
amount tucked away in your mattress, 
youll find most manufacturers happy 
to sell equipment on a time-payment 
plan. 

For this sum you'll get everything 
necessary to set you up in business: 
alley beds, bowlers’ settees, spectator 
seats, overhead basket-type pin setters, 
balls, pins, masking units incorporatin 
pit and foul lights, steel shoe and bal 
compartments, a rotary-driven floor 
machine, tables and chairs and all 
necessary scoring equipment. The cost, 
of course, is proportionally less for a 
smaller number of alleys. 

Overall cost of setting up a 16-lane 
bowling center under a leased space 
agreement will therefore be about 
$60,000. Adding a soda bar or cock- 
tail lounge will increase both your costs 
and_ profits. 

The following breakdown of annual 
expenses for a 16-lane enterprise illus- 
trates the factors to consider in esti- 
mating the success of a bowling ven- 
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ture. It must be emphasized, however, ~ 
that costs will vary widely according 
to local conditions. An on-the-spot 
check is the only reliable way of get- 
ting an accurate picture of your pros- 
pects for success, 


Rent: $45 a mo. per alley $ 8,640 
Owner-Mgr. salary: $80 


IES 6 0 PSS ale 4,160 
Asst. Mgr.: $60 a week.. 3,120 
Maintenance Man: $70a 

ON So gcivconacus 8,640 
Replacements: 

Recondition alley-beds 1,000 

New pins: $25 a set.. 2,000 
General repairs........ 250 
Redecorating ......... 160 
Lights: $10a mo. perlane 1,920 
Heat: $30 a lane...... 480 
Insurance: 

Liability: $25 a lane. . 400 

Compensation ...... 500 
Licenses and fees: $30 a 

RDS pee 480 
Promotion: Prizes, advt., 

os, sre aravala saa 1,000 
Depreciation: 10% of cost 5,000 
Miscellaneous ........ 500 


Total expenses per year. $33,250 


For a conservative estimate of your 
revenue, figure an average of 40 games 
a day on each alley during the nine- 
month bowling season, September 
through May. Summer volume will be 
about half of this unless you're in an 
area where bowling is a year-round 

(CONTINUED ON PAGE 41) 
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Troubled with 


DEAFNESS? 





revolutionary Zenith “75” Radionic Hear- 
ing Aid. You can order it by mail without 
risking a penny. Let a 10-Day Trial at 
home, at church, at business, prove it’s 
the finest hearing aid you can buy regard- 
less of price. Saves you over $100.00. 


HEAR BETTER 
or Pay Nothing 


Light, compact single unit. Costs less than 
a cent an hour for battery consumption. 
Comes ready to wear. Accepted by the 
Council of Physical Medicine, American 
Medical Association. Send postcard now 
(no obligation) for full particulars telling 
how tens of thousands of hard-of-hearing 
men, women and children have found new 
joy and happiness with this amazing new 


earing aid. 
Look t to advic 
pete coer caer eee =) 
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CORPORATION 









HEARING AID DIVISION 
Dept. FB938,5801 W. Dickens Ave., Chicago 39 


Makers of the World-Famous Zenith Radios. 
Leaders in Radionics Exclusively for 30 Years. 












by Massaging 


With Quter 


STIM-U-LAX JUNIOR 


Intensify the outing, relaxing touch of your hand 
with OSTER STIM.U.LAX Junior. An OSTER acts 
as part of your hand. Motor is suspended between 
eccentric bearing and spring. This construction de- 
livers mildly soothing or ecply penetrating rotat- 
ing-patting movements controllable by the pressure 
of your fingers. Only an OSTER can do this! 
Thet’s why an OSTER is MORE relaxing to the 
nerves, toning to the muscles, stimulating to the 
circulation. 


Enjoy healthful massage every day! 
Write for FREE Massage Manual. 


MAIL COUPON 
at ye A A EN 

F John Oster Mfg. Co., Dept. 17-I, Racine, Wis. 1 
: Please send free Massage Manval 4 

DD. on oba00bsoehsnconsteorcessvereree sve 7 
i DEES. cocovcovicePoeccnvapcesscocescvecs : 
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...1In Electrical Equipment, 


Office and Home Gadgets 


PORTABLE DICTATOR 


This electronic dictating machine, 
small enough for a desk drawer, light 
enough to be carried on trips, features 
simplicity of operation, clarity of re- 
cording and reproduction. It embodies 
an unusual medium for recording dicta- 
tion—a small, endless plastic belt called 
the Memobelt. About the size of a 
penny postcard, it’s really a 15-minute 








voice-letter that can be’ mailed for 
transcription or reproduction at its des- 
tination. Advantages: saves consider- 
able paper-work, speeds the business of 
traveling executives or salesmen. 

(Dictaphone Corp., 420 Lexington 
Ave., New York, N. Y.) 


“WATERPROOF” WIRE 


Better home and factory wiring 
should result from an electrical wire 
with rubber insulation that improves 
when soaked in water. Designed for 
use underground and in wet locations 
where high moisture resistance gives it 
longer life and increased safety, it’s 
particularly suitable for underground 
lead-ins and wiring damp basements. 
Added feature: insulation has improved 
tensile strength and elongation. 

(U. S. Rubber Co., 1230 Sixth Ave., 
New York, N, Y.) 


POWER BOOSTER 


Power generation will be aided by 
the application of thickened fuel—the 
wartime development that provided a 
more effective fuel for flame throwers 
and incendiary bombs. The item is a 
fuel igniter made of thickened Diesel 
oil that will fire stoker-fed industrial 
boilers to full operating steam pressure 
in 30 minutes, compared with the eight 
hours usually required by wood and 
coal kindling. Advantages: It eliminates 
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the need for stand-by emergency fires 
by reducing time required for a full 
head of steam, and effects substantial 
savings in coal consumption. 

(Esso Standard Oil Co., 15 West 51 
St., New York 19, N, Y.) 


FENCE FIXER 


Cost-cutting tool for installing and 
maintaining wire fences is the One-Man 
Fence Tightener, an instrument that 
eliminates the block-and-tackle and 
wire-wasting rigs. It enables you to 
tighten plain, barbed or woven wire in 
less time and with less work. Also saves 
the cost of extra posts, braces and 
anchors on new installations, dispenses 
with the need to cut and splice wire 
when fencing hilly land. 

(Berkroy Sum bos Inc., 2516 N. 
Ontario St., Burbank, Calif.) 


ECONOMICS MADE EASY 


Educators continue to turn to ma- 
chines for help. One professor, for in- 
stance, has devised an Econometer, a 
hydrostatic device that presents a visual 
picture of the general economic forces 
at work in our economy and their ef- 
fect on the business cycle. It can be 
used for illustrating general economic 
theory in classrooms and at public lec- 
tures, and for statistical work on prob- 
lems concerned with the present-day 
business structure. As a result, economic 
theory becomes more meaningful. 

(New York University, Washington 
Square, New York 8, N, Y.) 


MINIATURE FLASHLIGHT 


Unusual batteryless flashlight is the 
“Jeny Lite” shown here. It uses a stand- 
ard Mazda lamp which is purposely ex- 
posed so that the light is not restricted 
to a beam or spot, but illuminates a 
very wide angle. Handy to carry, it fits 
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You 


Advertising 
Machine | 





Ic Post Cards 


Learn how thousands of business 

men, in every line, are boosting 

sales in spite of conditions—with 
1¢messages—printed and illustrated in a few 
1 minutes on gov’nt post cards — with amazing 
new patented CARDMASTER. Your “today’s” 

ideas, read by your prospects next morning. 
Not a toy, but a sturdy advertising machine, 
built to last for years. Low price, sold direct. 
Guaranteed for five years. Send name today. 
SEND NAME We’'llsend FREE illustrated book of money- 
making IDEAS for your business and com- 

plete, unique advertising plans. RUSH YOUR NAME TODAY. 
“CARDMASTER COMPANY 


446 RAVENSWOOD, Dept. 109, Gnivaau 4, soc. 


INCREASE YOUR PROFITS 


NEW, simple automatic Market Trend & Yield Cal- 
culator helps you quickly select the best buys on sudden 
m@arket movements or for secure long term income. 

ENJOY the way it automatically computes % yield, 
price-earnings ratio, % increase or decrease in market 
orice of any stock or market averages. Thus you car 
quickly compare securities and select the best. 

CONVENIENT—Just turn big 7’ plastic coated 
Gials—read the answers at a glance; real fun to use. .. 

USEFUL—Points the way to greater market profits. 

GUARANTEED—5 day money-back guarantee. 

ECONOMICAL—Send $4.85 today—immediate delivery. 


AIR FLOW CALCULATOR, INC.. Dept. F 
(217 EWING STREET FORT WAYNE 2, IND. 


MAKE A WILL 


Saf eogeey = =€6ONLY $1.00 


“HOW TO MAKE A WILL SIMPLIFIED” 

by Parnell Callahan, 96 pages--covers the law in 48 

states. Mail $1.00 today and book will be sent postpaid. 
(Also publishers of Law of Real Estate—$1.00) 

OCEANA PUBLICATIONS, Dept. 338 

41 West (8th Street New York 11, N. Y. 
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How To Do Better in 
the Stock Market 


Here at last are all the tested market methods you 
will ever need in one handy volume. Now you, too, 
can apply at once the wealth of profit-making infor- 
mation in this practical new volume “The Stock 
Market—Basic Guide for Investors” by Joseph Min- 
dell, noted market authority, 


Use This New Book to Discover: 


How low present market should gol 

Which industries and companies are best 
now! 

How to pick coming market leaders! 


COVERS 428 SUBJECTS INCLUDING: 


- How to detect Major Tops and Bottoms. 
- How to Select Growth Stocks, 

. When to Use the Dow Theery. 

Best Sources of Information. 

. When and How to Sell Short. 

How to Judge Intrinsie Values. 

News and the Stock Market. 

Knowing Your Industry and Company. 
Major Trend of the Stock Market. 

. How to Avoid Pitfalls. 








SPEMPNANS WN 


_ 


For your copy of “The Stock Market’ simply 
return this ad with $5 (N. Y.C. add 2%) 


B. C. FORBES & SONS PUBLISHING G@., INC. 
120 Fifth Avenue, New York 11, N.Y. (9-1) 
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easily in pocket or handbag. Actual 
measurements: 2%” by 1%” by 17/32”. 

(Jeny Corp., Cove & Park Ave., Mer- 
chantville, N. J.) 


JIFFY JUICER 


Latest in juicing machines is an au- 
tomatic, stainless steel push-button 
orange juicer. Almost intelligent in its 
operation, the machine turns out a glass 
of juice in three seconds with no peel- 
oil, pulp or seeds. A capacity of 1,200 
glassfuls an hour is claimed for quan- 
tity production, which may be achieved 
by locking down a “repeat” key. In ad- 
dition to restaurants, expected users 
include hospitals, industrial canteens, 
travel commissaries, canners and com- 
mercial juicing concerns, stadia and 
steamships. 

(Automatic Orange Juicer Corp., 22 
Park Place, New York 7, N. Y.) 


LIFETIME PLUG 


The unique automatic attachment 
plug cap pictured below requires no 
stripping or slitting. Further, it can be 
attached without use of screws, solder- 





ing or crimping. Connection is auto- 
matically accomplished by metal points 
incorporated in swingable blades. These 
points pierce insulation of individual 
conductors and make electrical contact. 
Of crushproof construction, it’s easy and 
quick to install, features an all-angle 
finger grip. 

(Academy Electrical Products Corp., 
4849 Broadway, New York 34, N. Y.) 


EASY FIGURING 


Figuring of everyday business prob- 
lems has been speeded up and simpli- 
fied by a newly developed slide rule. 
It permits quick solution of mark-up 
problems, as well as others involving 
business ratios, percents, simple and 
compound interest, discounts, multipli- 
cation, division, squares and square 
roots, logarithms, and powers with 
positive exponents. No special mathe- 
matical training is required. 

(Pickett & Eckel, Inc., 1111 S. Fre- 
mont Ave., Alhambra, Calif.) 
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FREE to the Executive on 
Whose Shoulders the BIG 
Burdens Rest: 


O matter what your problem is you can 
L probably find the answer in “Manage- 

ment Guide”! Here, in this one amaz- 
ing loose-leaf reference service are the impor- 
tant articles you want to read—sel d, 
condensed and indexed for you by a sta 
of Washington experts. Brought up-to-date 
every four weeks! Now you can have the 
selected articles you want on the management 
subjects you want at your fingertips instantly! 
And we want you to see for yourself FREE! 
Our staff subscribes to and reads 67 important 
business magazines for you. You get only the 
BEST articles. How_ other executives meet 
problems like yours. How other types of busi- 
nesses solved problems like yours. 


In the Current Free Trial Issue 
You Will Find Articles on: 


How te Control Internal Theft— how drug chains 
reduce the amount of merchandise and money stolen 
by employees, . 

te Reimburse Employees for Aute Mileage —a 
aes of the practices of 145 companies in 8 cities. 
How to Negotiate a Union Contract — what steps to 
take, contract contents, etc. aia 
How a Profit-Sharing Plan Lowers Labor _ 
pensions, bonuses, how one manufacturer stimulates 
production 25%. ees 
How to Reduce Factory Labor Turnover By 
Tests — how interest tests have reduced the usual 
first six months turnover by more than 50%. ie 
Unions and Job Evaluation —a systematic study 
the stand of union leaders for and against job evalua- 
tion. 
Where to Get Free Patents — how the U. 8. Gov't 
makes patents available on royalty-free basis, how te 
find out what they are, etc, : ey 

Color Can Make the Factory a Better Place 
Work How Standard Oi] saved 240 man-days § 
year in @ crew of 60 men. Color programs used by 
the different companies. ; 
The Duties and Responsibilities of the Internal 
Auditor — including the official statement of the In- 
stitute of Internal Auditors. ; 
How te Speed Ordering and Billing — Procedures of 
Schenley Labs., Inc., fully described. 
How to Buy File Cabinets — how to save 30-50%, 
how to devide types, sizes, ete. 
The New Thought in Management Circles — new 
forms, new methods, new trends, what some pregres- 
sive companies are doing sbout it. 


Complete cumulative subject index provides 
quick reference to articles on any subject, any 
time. Like having a mental giant of business 
at your elbow constantly. Saves time, money. 
Enthusiastic subscribers say, “Just what we've 
been waiting for.” Send for your FREE trial 
copy of the current issue now! 
FREE—Get the Answer from | 
MANAGEMENT GUIDE 
the Digest of the IMPORTANT articles 
" You Want to Read 





Management Guide, Dept. B 
1450 Broadway, New York 18, N. Y. 


(C0 Please place my name on your free trial 
subscription list. Send me one issue of Man- 
agement Guide without charge, at once. If. I 
decide to take a full year’s swhscription later, 
T will let you know. - 

(1) Put me on a regular subscription basis. 
Twelve full months for $12.50. Includes free 
binder. I may cancel within 30 days, return 
binder and receive full refumd of my $12.50. 


(] Check enclosed. © Bill me. 


All back issues from Jan. 1, 1948 included 
free, if you enclose payment. we 
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Good Crops Call Signals 


for Late Summer Trade 


It’s BEEN Goop weather for crops this 
Summer, but record harvests through- 
out the country are affecting business 
in different ways as the season winds 
up. In the southeastern states, the farm- 
ers of Virginia and North Carolina have 
been getting good prices for their to- 
bacco and nuts, thus providing 
urban centers such as Charleston and 
Columbia, S. C., with quick spurts of 
business activity. 

Record crops in the corn belt, in- 
stead of boosting the economy, have 
caused grain prices to decline steadily. 
Lack of storage facilities are causing 
corn and wheat prices to fall close to 
government support levels. Merchants 
of Des Moines, Iowa, center of the corn 
belt, have been especially feeling the 

inch. 

: Business in other sections of the 
country reflects varying late Summer 
trends. In Scranton, Pa., labor peace 
and good wages have boosted sales ap- 
preciably over last month and last year. 
At the western tip of Lake Superior, 
huge ore shipments make Duluth-Su- 
perior one of the busiest ports in the 
nation as it races to send as much ore 
as possible to Pittsburgh steel mills be- 
fore ice closes the Great Lakes. 

While Duluth works, southern Flor- 
ida, still drifting through its annual 
Summer doldrums, has felt declining 
business activity during the past 
month. Luxury cities like Reno, Nev., 
and Tuscon, Ariz., have also experi- 
enced moderate sags in activity as the 
high cost of living keeps would-be vaca- 
tioners at home. 

Although individual sections and 
cities such as the above show advances 
and declines, compared with a month 
ago, business across the nation is up a 
significant percentage over last year at 
this time, ranging from a gain of 10% 
for the Midwest to 6% for the Pacific 
Coast, as shown in the accompanying 
table. 

Tabulation of key factors for the 87 
economic areas in the country show 14 
areas which have advanced for a month 
or more, including three carryovers 
_from two weeks ago; 20 declining areas, 
with four carryovers; and 52 areas in 








This map depicts business conditions in 87 economic areas, selected 
on the basis of economic unity, each representing a region in which 
conditions are dependent on the same basic key factors. Separate 
indexes are calculated for the separate areas. 


























which there has been no appreciable 
change in the level of activity. 
Business in general is good, but 
shows no significant trend either for 
the better or worse at the present time. 


AREA INDEXES 
(Percent gain over last year) 


New England ......... + 7% 
Middle Atlantic ........ + 9 
DE ove Lee ou wee ae +10 
CN ebatie Gh a tA Soak +9 
South Central ......... + 9 
North Central ......... + 7 
CS ee ee + 7 
EE ae + 6 





CONTINUED IMPROVEMENT FOR 2 OR MORE 
5 CONSECUTIVE PERIODS (1 MONTH OR LONGER). 


CONTINUED DECLINE FOR 2 OR MORE CON. 
SECUTIVE PERIODS (1 MONTH OR LONGER). 


NO SIGNIFICANT CHANGE FROM IMMEDIATELY 
PRECEDING PERIODS. 








Ten Best Cities 
(Percent gain over September, 1947) 


Pueblo, Colorado ....... 
Tulsa, Oklahoma® ...... 
Scranton, Pennsylvania . . 
Houston, Texas® ....... 
ee Fee 
Columbus, Ohio ....... 
Wilmington, Delaware’. . 
Sacramento, California 
Terre Haute, Indiana®.. . 


+19% 
+19 
+16 
+15 
+15 
+14 
+14 


.. +14 
+14 


Charlotte, North Carolina +14 





* Also listed September 1. 
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Paint Brush Successor? 


by HARRY BOTSFORD 


EVENTS STARTED BY A Chance conversa- 
tion between Paul L. Hexter, vice- 
president of the Arco Co., Cleveland 
paint manufacturers, and an orthopedic 
specialist are giving brush manufactur- 
ers something to think about. Hexter 
was telling the doctor of his problems 
in trying to devise some simple means 
of applying a new automotive paint de- 
veloped especially for the millions of 
motorists who couldn’t—or wouldn’t— 
pay the price required for a profes- 
sional refinishing job on their old cars. 

After 18 months of 
research work, the 
company’s chemists 
had come up with a 
new long-oil synthetic 
alkyd enamel. Around 
this Hexter planned 
to develop a complete 
automobile _refinish- 
ing kit, with every- 
thing needed for a 
man to do a quality 
job at home by him- 
self. 

“We have every- 
thing short of an ap- 
plicator in order to 
make the whole idea __.. 
click,” Hexter explained to his doctor. 

“It’s about time someone developed 
something better than a paint brush,” 
the doctor observed. “So far as I can 
see, there hasn’t been any real improve- 
ment in brushes since man made the 
first crude dauber by tying some hairs 
around a stick. When I see a can of 
fresh paint, I always have a yen to 
stick my bare hand in and spread it 
wherever it’s supposed to go. Why do 
you think youngsters get such a kick 
out of finger painting—or just getting 
their mitts into a jelly jar? If you can 
build something that satisfies that nat- 
ural human urge, you ought to have the 
answer to your problem.” 

That germ idea started Hexter on a 
search that soon had his research- 
minded chemists beside themselves: de- 
veloping a glove that would make 
painting faster, freer and easier than 
any brush—or anything else.’ 

“We'll have to develop something 
that will protect the hand without 
cramping a fellow’s style,” Hexter told 
them. “And it’s got to hold enough 
paint to make the job easy.” 





Finally, after trying just about every 
fabric they could get their hands on, 
they came up with the answer: a chem- 
ically-treated, deep pile velour, mois- 
ture-proof mitten. It’s made in the form 
of snap-on envelopes—one to fit over 
the fingers and a smaller one over the 
thumb. With applicators of the fabric 
backed up by padding that serves as a 
reservoir, there is always the right 
amount of paint on the mitt. You simply 
smooth it over the top, hood or fenders 
of your car, much as you'd apply sun- 
tan lotion on your arms and shoulders. 

Larger areas can be covered with 
long sweeps of the palm. The thumb 
annex is ideal for 
reaching hard-to-get- 
at surfaces, performs 
the same function as 
a narrow paint brush. 

I am naturally inept. 
Yet the paint mitten 
enabled me to paint 
without fatigue for 
the first time, and I 
was able to turn out 
a professional looking 
job on my initial at- 
tempt. 

Hexter’s unit pack- 
age has all of the ma- 
terial needed to give 
an average car two 
coats of paint, though one usually does 
the job. Skeptical over his claims, Sears, 
Roebuck put the whole paint kit 
through the rigorous tests in their lab- 
oratory. Impressed by the results, they 
tried it out in a few key locations last 
Fall. Since then they've bought kits by 
the carload, and in May made them the 
automotive depaxtment’s number one 
promotion item. 

With the Arco paint kit, the budget- 
renin car owner can now give his 
jalopy a professional paint-job for less 
than $10. 


ON THE BOOKSHELF 


Business LETTERS THAT CLICK, com- 
piled by the editors of Printer’s Ink 
(Publ.: Funk & Wagnalls Co., New 
York, N. Y. Price: $5). 

This is an excellent how-to-do-it book 
that shows in detail just how to write 
business letters—letters which will be 
read and which will produce for your 
business. Providing specific information 
on approach, clarity, sincerity, etc., it 
covers every of commercial letter, 
includes 325 successful samples. 
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Look At Alabama! 
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Are you considering the estab- 
lishment of a new plant? 


Look At Alabama! 


Will you require an adequate 
source of intelligent labor? 


Look At Alabama! 


Are you considering the estab- 
(coal, gas, oil) and a dependable 
source of electric power impor- 
tant factors in your operation? 


Look At Alabama! 


Will you need an unlimited 
supply of relatively pure water? 


Look At Alabama! 


Are plentiful rail, air, water and 
highway transportation facili- 
ties and market accessibility im- 
portant considerations? 


Look At Alabama! 


Do you require a year ’round 
good seaport for export or im- 
port? 


Look At Alabama! 


Would a pleasant, temperate 
climate help lower construction, 
production, and maintenance 
costs? 


Look At Alabama! 


During the past decade, many 
industries (steel, aluminum, pa- 
per, gypsum, silk, chemical, 
agricultural implements, and 
others) have established plants 
in Alabama after careful consid- 
eration of advantages offered. 
It was our pleasure to collab- 
orate with many of them, at 
their request, in the preparation 
of economic surveys covering 
specific locations in Alabama. 
This service is offered you. 


Industrial Development 
Division 


ALABAMA 
POWER 
COMPANY 


Birmingham, Ala. 
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GALLATIN 
GATEWAY 


YELLOWSTONE 
PARK 








Ready for your 


travel pleasure... 


9.000 miles a day of 





HIAWATHAS are now in opera- 
tion north, northwest and west 
from Chicago. Look at the map! 

There are brand new H1awa- 
THAS taking to the rails... new 
equipment on existing H1awa- 
THAS ...a total of nine thousand 
miles a day of Hiawatha service! 

New Hiawatha equipment in- 
cludes cars with the glass-roofed 
Skytop Lounge, and new-type 
drawing room parlor cars. There 


are spacious diners with fresh dec- 
orative schemes, Tip Top Tap 
cars with snack sections and 
cocktail rooms, reclining chair 
coaches with big lounging rooms. 
Look at the map. Next time 
you're in Milwaukee Road terri- 
tory, we invite you to ride the 
HiawaTuHas for a new travel 
thrill. H. Sengstacken, Passen- 
ger Traffic Manager, 708 Union 
Station, Chicago 6, Illinois. 


THE MELWAUKEE ROAD 


The friendly Railroad of the friendly West 











SUBSTANTIAL PROFITS! 
Build and Own a Trailer Park 


There's good profit in accom- 
modating the more-than-million 
responsible citizens who own 
trailer coaches. Your community 
needs a good, profitable park. 
T.C.M.A. can give you valuable 
facts and guidance, even to free 
architect's plans and the specific 


advice of experts retained by the 
Association. 

Write today, as the first step; 
ask for *‘Planning a Profitable 
Trailer Park,’’ containing a wealth 
of pictures, diagrams and cost 
data. Address Trailer Parks Dept. 
at address below. Box 926. 











®) TRAILER COACH MANUFACTURERS ASSOCIATION 
wee” «CIVIC OPERA BUILDING © CHICAGO 6, ILLINIOS 


Readers Say 
(CONTINUED FROM PAGE 8) 


the cost of feeding chinchillas, as ow 
statistics prove that the general nationwide 
average for raising each animal is $5 per 
year. With the exception of these points, 


which are of a more or less technical na- © 


ture, we feel that your article deals with 
the matter of the chinchilla breeding stock 
business in a very fair manner... . 
—Ricuarp F. Gorman, Sec’y.-Manager, 
National Chinchilla Breeders of America, 
Inc. 


I want to send you a grateful thank you 
for the nice article on chinchillas.—James 
L. Cross, Cross Chinchilla Ranch, Red 
Lodge, Mont. 

Really an outstanding article and based 
on very sound facts. .. . I have been in 
the chinchilla business for nine years . . . 
and can truthfully say that my results 
have been far beyond my expectations. ] 
have been disposing of all my output with- 
out advertising.—H. A. Farrow, Skyline 
Chinchilla Rancho (formerly Long & Far 
row), New Market, Va. 


Men of Achievement 
(CONTINUED FROM PAGE 19) 


Evenings at home mean a nape 
from the office, listening to radio s 
ers, reading on economic problems. 
Then arriving at the office shortly after 
8 next morning, long before nd work. 
ers. His desk is a massive double-size 
one, backed by a ee desk whose 
ledge supports meer ang of his wife, 
two sons, and daughter 

Hook feels that a strong UN organi- 
zation is the greatest chance of pre- 
venting future wars; that the outlook 
for free enterprise is greater now than 
ever because “people can look abroad 
and see what has happened under other 
systems.” 

On taxation he declares: “I'm abso- 
lutely in accord with those who point 
out that high taxes on individual in- 
comes destroy the market for venture 
capital.” 

This eminent industrial executive, 
who climbed the ladder rung-by-rung 
with nothing but ambition and ability, 
lives today in the same house he built 
when he was married more than three 
decades ago, his basic pattern that of 
the common man, his underlying mo- 
tivation to make the opportunity he 
seized increasingly available to the 


leaders of tomorrow. 











The value of Forbes 

Magazine to the adver- 

tiser is based upon its 

essential value to the 
reader 
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British Workers Living 


? 


In Fools 


The following is the fourth of a series written by 
Forses Editor-in-Chief based on first-hand investiga- 
tions in Britain. 

Tragically, many of Britain’s workers are living in 
a fools’ paradise. 

The Labor Government—their Government—has just 
gone an immeasurable step farther than ever before 
in assuring every individual and family that the poli- 
ticians will take absolutely ample care of them “from 
the cradle to the grave.” Read what Minister of Na- 
tional Insurance, James Griffiths, declares in “Family 
Guide to the National Insurance Scheme,” which 
came into operation in July: 


The 5th July, 1948, will be a great day in the develop. 
ment of our British Social Services. On that day we shall 
see National Insurance, including Industrial Injury Insur- 
ance, in full operation, supporting—and supported by— 
Family Allowances, the National Health Service and Na- 
tional Assistance. . . . This new system of Social Security 
provides help for childbirth, in sickness, in unemployment, 
in bereavement, and in old age. The system will provide 
for everybody without exception: men, women and chil- 
dren, young and old, rich and poor, married and single, 
employer and employed, those working on their own ac- 
count, and those not working at all. 


Rank-and-file Britons are assured that, without any 
exertion on their part, their paternalistic Labor Gov- 
ernment will furnish them with all needs. 

Many millions of the least intelligent don’t remotely 
question the ability of the Labor Government to dig 
up the stupendous sums necessary to meet the stag- 
gering bill, to fulfill all its promises. 

Their Government has made them feel delightfully 
carefree. Whereas under former governments they 
had worries, were under the stern necessity of making 
ends meet, of paddling their own canoe, now they 
are assured they will enjoy “nothing but blue skies 
all the day long.” 

Tragic! Tragic! Tragic! 

Intelligent Britons are painfully aware that their 
nation is moving towards bankruptcy, that only the 
enormous handouts by the U. S. Government are today 
keeping Britain afloat. 

Even the Governor of the Bank of England, as al- 
ready recorded here, admitted to me that he could 
not foresee the day when Britain’s exports would bal- 
ance her imports. 


FANTASTIC HANDOUTS 


Not only intelligent workers, but intelligent farm- 
ers, are acutely conscious that the Government can- 
not forever unrestrainedly distribute a Utterly 
fantastic farm subsidies are being ladled out: $48 
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Paradise 


for planting an acre of potatoes; $16 for plowing un- 
der fields growing grass for three years or over; $16 
for each new bull calf; $12 for each heifer calf, etc.. 
etc. 

Moreover, ten: pounds extra allowance of sugar is 
governmentally granted for each and every beehive- 
supposedly to succor the bees during Winter months. 
But more than one farmer chuckled to me: “I have lots 
of bee ‘scapes’ (hives) but only one or two hives of 
bees. But the Government inspector just counts the 
‘scapes, doesn’t bother to find out whether there are 
any bees in them or not.” 

Farmers are legally obligated to turn over all egg: . 
to the Government. Just as cigarettes are oieill 
effective in procuring things on the Continent of 
Europe, farmers have found eggs wonderfully effective 
in getting anything and everything they want. When- 
ever the number of eggs any farmer turns over to 
the Government is questioned, the easy reply is. “Ow 
hens aren’t laying so good.” 


‘CRADLE TO THE GRAVE’ COSTS 


It is estimated that the all-embracing program to 
provide for the medical, dental, etc., wants of every- 
body—Prime Minister Attlee was a recent beneficiary— 
will cost some $2,000,000,000 a year. These tables are 
official: 


CLASS 1 (Employed persons) 


MEN WOMEN 
Paid by Paid by Paidby Paid by 
Age Employee Employer Total Employee Employer Tota 


18 & over 4s. 11d. 4s.2d. 9s.1d. 3s8.10d. 8s. 3d. 7s. 1d 
Under 18 2s8.10%6d. 2s.5%4d. 5s.4d. 2s. 4d. 1s. 11d. 45.34 


CLASS 2 (Self-employed persons) 


MEN WOMEN 
18 and over....... 6s. 2d. 18 and over....... 5s. 14 
WE EP Sc dcevdes 3s. 7d. oo kk 3s. 14 


CLASS 3 (Non-employed persons) 


MEN WOMEN 
18 and over...... 4s. 8d. 18 and over...... 38. 8a 
Under 18 ..ccccces 2s. 9d. WGN EE scccccces 2s. 3a 


Originally, in 1908, the old-age pension was $1.25 
a week. Now it is $5.20, plus $3.20 for a wife, plus 
$1.50 for one child under school-leaving age. 

Moreover, apart from pensions, each family is paid 
$1 a week “for every child after the first.” 

Idealistic! Idealistic! Idealistic! 

Stern realism, in my judgment, forebodes inevitable 


disaster. ' 













EARNINGS 


(Current Dividend Rate) 
SOUND MANAGEMENT 


assures the wise investment 
of your funds under these 
Standard Federal Savings and 
Loan Association Directors: 
Cc. A. DYKSTRA 
Provost at University of California 
at Los A 
GEO. M. EASON 
Pres. and Gen. Manager 
NORMAN M. LYON 
Captain, U.S. N.R. 
Cc. C. McK EE 


Engineer, nt of Water and Power, 


ity of Los Angeles 
M. PENN PHILLIPS 
Land Developer 


DWIGH1 W. STEPHENSON 
Auorney, Loeb and Loeb 
E. BAILEY WEBB 

Physician and Surgeon 
Send for Standard’s “Save by Mail 
Plan” and financial statement. In- 
vest by the 10th—earn from the Ist. 
Federal Insurance up to $5000. 
WRITE TODAY for your 
free copy of “California, 
Here I come,” picturing 





PRESIDENT 


STANDARD FEDERAL 
SAVINGS and LOAN ASSOCIATION 


735 So. Olive Street * Los Angeles 14, Calif. 
om 
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NOW . .. Save by Mail 
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o matter where you live, you can 
¥ open a savings account, by mail, 
with this sound Washington institu- 
tion. 
INTERSTATE offers you... 
1. SECURITY... your account is insured 
up to $5,000 by the Federal Savings 
& Loan Insurance Corporation, a 
government instrumentality. 
2. LIBERAL DIVIDENDS... 3% paid 
year. 
3. CONVENIENCE... saving by mail is 
easy —no waiting lines. 
write Dept. F for complete infor- 
mation on Interstate’s “Saving by 
. Mail Service,” available to anyone in 
the United States. 









Washington Building, Washington, D.c. |; Wubmmiay, 
Directly across from the U.S. Treasury . Sy, 
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Stock Trading f 





by JOSEPH MINDELL 


GUIDE POSTS TO WALL ST. 


New Highs And New Lows 


ATTRIBUTING PRIMARY importance to 
the making of new highs or lows in the 
stock market averages is basic in many 
trading methods. 

If we examine a long-term chart of 
any good stock market average, we ob- 
serve that all sustained moves are pre- 
ceded by penetrations of previous highs 
or lows. Any sustained move exceeds 
the previous reversal—as a matter of 
course. 

But obviously to regard every new 
high or low as an important continua- 
tion signal is dangerous—since some 
penetration must be the last one, to be 
succeeded by a reversal of the trend. 
And a detailed examination of the long- 
term chart will reveal many such occa- 
sions. 

How then can we distinguish the 
trustworthy from the untrustworthy 
penetrations into new high or low 
ground? 

It is insufficient to observe the new 
highs or lows in a vacuum. By them- 
selves they do not tell a dependable 
story. However, in combination with 
other conditions, they may have some 
predictive value. 

The major consideration is the gen- 
eral background against which the 
move to new highs or lows occurs. We 
have isolated a strategic series of in- 
dices to keep under constant surveil- 
lance. Does this general background re- 
inforce or contravene the penetration? 

Even though the move to new highs 
or lows may not be an important signal 
of a market move, it is a directive to 
re-examine our various measurements. 

Often a sudden unexpected bit of 
news may push the market a few points 
and thereby pierce a previous high or 
low. 

Let us assume that the market has 
been meeting good support in the area 
of a previous low, which seemed an 
adequate test of the market’s condition. 
A sudden piece of bad news induces 
selling and the withdrawal of bids dur- 
ing a period of high emotion—and the 
previous low is pierced. 

Is this a bearish signal? 

Possibly after the first dramatic im- 
pact of the bad news wears off, it is 
considered as of only temporary ef- 
fect. The bids are reinstated and the 
selling ceases. Under these circum- 
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stances the new low has no broad sig- 
nificance at all. 

As the market approaches a previous 
reversal area, we must ask ourselves 
how important that reversal was. If it 
represented a good tugging test of the 
market, during a period of active buy- 
ing and selling, against a background 
of thorough exploration of the dominant 
influences on security prices, then its 
penetration will be that more signifi- 
cant. If, on the other hand, it repre- 
sented a quick turnabout, without any 
tug of war, and without an extended 
length of time, then it has less signifi- 
cance. 

If the volume accompanying the 
penetration exceeds the volume of the 
previous reversal, it has more signifi- 
cance. If the volume falls short, then 
it has less significance. 

If the breadth of the market in- 
creases beyond that at the previous re- 
versal point, the penetration has more 
significance, for more of the market is 
participating in the move. If the 
breadth is less, some doubt is cast on 
the validity of the penetration. Com- 
pare the advances and declines at each 

int. 

Also see if the important market lead- 
ers are participating in the penetration. 

Observe how much technical power 
has been consumed in getting to the 
previous reversal. If the move is losing 

wer, sometimes so much force has 

en lost in achieving the penetration 
that an immediate reversal follows. Be- 
ware of the terminal thrust that just 
gets through the previous reversal, and 
then dies. 

When the price movement runs free- 
ly, and volume expands gradually but 
not climactically, as the former high or 
low is approached, the chances of pene- 
tration are good. 

Even when the penetration appears 
of doubtful significance, allow for the 
buying or selling which the penetra- 
tion itself induces. 

In brief, the new high or low by it- 
self doesn’t necessarily signify anything 
about the broader trends. We must ob- 
serve the circumstances of the pene- 
tration, the attendant conditions, the 
background against which it occurs, and 
the significance of the previous re- 
versal point. 


Forbes — 
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YES—FORTUNES WILL BE MADE BUYING 


AT THE NEXT BARGAIN BOTTOM 


The experience of half a century has 
convinced us there is a scientific formula 
for fortune building. Success over many 
years has also proved psychological in- 
terpretations most fundamental. It is far 
better to know the time to sell to the 
optimists and the time to buy from the 
pessimists than it is to be familiar with 
economic statistics. é 

Years of accuracy have built us pre- 
eminent recognition for long-term market 
reliability. That is why worried investors 
write from many parts of America to 
get the “Stock Market Appraisements” 
we formerly syndicated nationally on 
financial pages under the heading, 
“ROYSTONE SAYS.” 

Our newspaper followers realized that 
when and what to buy and sell is about 
all one needs to know about the stock 
market. No wonder Wall Street is so 
anxious to keep in contact with our 
analyses. 

This demand from everywhere for re- 
liable guidance forced us to publish our 
comments in inexpensive weekly bul- 


To buy with the “good buying” and 
sell with the “good selling” largely 
eliminates the hazards of speculation. 
Now, thanks to the discovery, made while 





W. H. ROYSTONE 
INVESTMENT ANALYST 


letins, Who, from devoting many years protecting trusts. 


investors from danger, wrote “America To- 

morrow’, called “the most far-seeing eco- 

nomic guide for the future’’, sent free to his 

personal clients with his “27 Safety Rules’”’ 
for investors and traders 


- 


improve his way of life and distinguish 
himself as an individual. 

In the development of personal eco- 
nomic security, we consider the stock 
market of primary importance. It may 
reasonably be looked upon as the short- 
cut to financial success. At least, it af- 
fords a direct way to affluence. Therefore, 
financial success being our objective, we 
make these letters more instructive by 
demonstrating the coordination between 
economics and the social trend. 

There is no place in the Philosophy of 
Prosperity for wishful thinking. We must 
first formulate our objective and then 
develop our plan according to funda- 
mental principles, the chief of which is 
a recognition of the inevitability of ac- 
tion and reaction. 


Read what the Press Service that 
syndicated our “Comments” said: 


“What ‘Roystone Says...’ is respected 
by the best in Wall Street, from the 
small speculator to the largest investment 


“One thing is certain: Roystone knows 
the stock market. With a truly remark- 
able record in earlier years, since he has 
been writing for this service he has fore- 





evaluating fundamental psychological fac- 
tors found in the Roystone Heavy Industry Formula, we are 
enabled to detect the difference between distribution and ac- 
cumulation, to tell the correct time to buy and sell. We follow 
the insiders who make the market, not the public that holds 


e 

Without such “insight” the average investor never has a fair 
chance. See how few make a profit in the long run. Unfortu- 
nately, investors and traders are equally victims of psychological 
distortions. Following popular sentiment, they too often are 
forced to buy when they should sell and sell when they should 
buy. To protect clients against these errors, we developed our 27 
Safety Rules for Investors and Traders. 

Today, we believe we have reached a point in our economy 
where our weekly findings should be instrumental in saving 
and building fortunes for our clients. It is our firm opinion that 
never before since 1929 has the investor been in such great 
peril. Yet, at the same time, he faces a life-time opportunity for 
individual fortune building through intelligent guidance. 

Often, before the fifty-point break in 1946, we warned against 
a drastic decline. We advised conserving cash to buy at the long- 
term bargain bottom in the offing that promises to be the 
fortune-building opportunity of a lifetime. 

Naturally, the long trend turning points are absolutely essen- 
tial to the investor. Knowing a “bull market” from a “bear 
market” is the one guarantee of security. Waiting and watching 
has built most of the large fortunes made in Wall Street. It 
would require pages of space to reprint the many letters of 
appreciation now in our files. 

There are thousands of smaller investors, intelligently accumu- 
lating fortunes, who welcome technical data and a diagnosis 
of profit prospects in special situations. While they await oppor- 
tunities they need instruction to protect them from the dangers 
of popular economic misconceptions. 


THE PHILOSOPHY OF PROSPERITY 


Prosperity is the cornerstone of civilization. Actually, human 
progress springs from prosperity. Culture, science, education, and 
even religion follow in the wake of material well-being. They 
thrive only in a prosperous society. Further, we believe as this 
principle applies to society, it also applies to the individual. 

Therefore, the most important factor in the life of the 
individual, next to good health, must be his economic well being. 
With economic independence he can develop personality, 





seen all the important market changes. 

“Followers all over America look upon Roystone as the most 
reliable long-term market diagnostician among the many good 
Wall Street technicians.” 

We cannot take our first step in fortune building until 
we appreciate that error is preponderant in human effort. 
We might go so far as to say that if there is a wrong way, 
human beings are prone to follow that way. That is why we 
earnestly believe there is a tremendous need for honest invest- 
ment and business guidance. Such assistance can be derived 
only from factually appraising economic statistics in the light 
of political and social trends. Without such guidance there is 
small hope for the individual in his quest for financial inde- 
pendence. 

Now, to help you in your personal problems, we have created 
our special protective and instructive Contact Service to 
replace our newspaper comments. The fee (for 52 weeks) for 
the present, is only twenty-five dollars, or five dollars for advice 
covering the next seven weeks of the current critical period. 

These same weekly bulletins that cost you only five dollars 
for seven weeks, go to hundreds of clients from coast to coast, 
including those paying one hundred dollars a year for trading 
guidance and to banks and big business. 


What the Weekly Bulletin Said at Market Top. 
May 31, 1946, before the 50 point drop 


“Never before has boom signified so little in real prosperity 
and potential values. 

“We consider current strength the expression of mass irre- 
sponsibility, not sound appraisement of fundamentals. 

“The market is now in the zone of distribution, positively 
dangerous. 

“In 1940, when the averages were at 138 and Wall Street was 
wild-eyed over inflation, we alone were positive the averages 
would go down to 96. They did. Now that prices are again at 
a dangerous level, everybody is most confident. 

“Only by following safe investment principles, can we build 
constructively.” 

Remember, keeping true to the main trend is the secret of 
safety and success in fortune building in Wall Street. When 
you send check, be sure to ask for “America Tomorrow” and 
those famous 27 Safety-Rules for investors and traders. W. H. 
ROYSTONE, Forest Hills 12, Long Island, N. Y. (Instituted 
1931). Mid-town consultation appointments $25. 





_ September 15, 1948 
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Rova Trpewrirer 
COMPANY, live. 


A dividend of 1% %, amounting te 
$1.75 per share, on account of the 
current quarterly dividend, 














PACKARD MOTOR | 


CAR COMPANY 


DIVIDEND NO. 132 
The Board of Directors has de- 





(20c) per share on the outstand- 
ing Common Non-Par Value 


clared a dividend of twenty cents 





oe 





Shares of the Company, payable 
on the 18th day of October, 
1948, to the holders of the Com- 
mon Non-Par Value Shares of 
record at the close of business 
September 18, 1948. The books 
will not be closed. 

HUGH J. FERRY, Secretary 


Detroit, Michigan, August 30, 1948 




















U.S.F&O. 


Baltimore 3, Md. 


The Board of Directors of United 
States Fidelity and Guaranty Com- 
pany has declared a dividend of 
fifty cents per share payuble on 
October 15, 1948, to stockholders 
of record September 24, 1948. 


Cc. J. FITZPATRICK, 
Secretary. 
August 25, 1948. 























UNION CARBIDE 

AND CARBON 

CORPORATION 
uss 


A cash dividend of Fifty cents (50¢) 
per share on the outstanding capital 
stock of this Corporation has been 
declared, payable October 1, 1948 to 
stockholders of record at the close of 


business September 3, 1948. 


MORSE G. DIAL, 
Secretary and Treasurer 














THE Ma MaVvOxX company 


MAKERS OF FINE RADIO-PHONOGRAPHS 


Dividend 
Notice 





The Board of Directors of 
The Magnavox Company has declared 
a quarterly dividend of 25 cents a share 
on the Company’s outstanding capital 
stock, payable September 15, 1948, 
to stockholders of record September 
10, 1948. 


R. A. O'CONNOR, 
President and Treasurer 





























THE TEXAS COMPANY 








184th Consecutive Dividend paid 


by The Texas Company and its 


ecessor. 


a 








A dividend of 75¢ per share or three per 
cent (3%) on par value of the shares 
of The Texas Company has been declared 
this day, payable on October 1, 1948, 
to stockholders of record as shown by 
the books of the company at the close 
of business on September 3, 1948. The 
stock transfer books will remain open. 


L. H. LinpEMAN 
August 6, 1948 


Treasurer 


C.L.T. FINANCIAL CORPORATION 


Dividend on Common Stock 


A quarterly dividend of 50 cents per share in 
cash has been declared on the Common Stock 
of C. I. T. FINANCIAL CORPORATION 
payable October 1, 1948, to stockholders of 
record at the close of business September 10 
1948. The transfer books will not close. Checks 
will be mailed. 

FRED W HAUTAU, Treasure 
August 26, 1948 














LOEW’S INCORPORATED 


“THEATRES EVERYWHERE™’ 
September 1, 1948 
T= Board of Directors has declared a 
quarterly dividend of 37144c per share 
on the outstanding Common Stock of the 
Company, payable on September 30th, 
1948, to stockholders of record at the close 
of business on September 10th. 1948 

Checks will be mailed. 

CHARLES C. MOSKOWITZ, 
Vice President & Treasurer 
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Public Relations ss wal 


(CoNTINUED FROM PAGE 21) 


Third, advertising benefits the con- 
sumer because it benefits the producer, 
and in our free enterprise economy we 
operate under the philosophy that what 
helps the producer also helps the con- 
sumer and the worker. Therefore: “As 
long as you consent to having the one, 
you can’t quarrel much with having the 
other.” Fourth, advertising also helps 
the consumer by providing him with 
free radio entertainment and magazines 
at a third their real costs. 

The only ad man to sieze upon ou 
letter as an opportunity for an eloquent 
sales talk was President Ben Duffy of 
Batten, Barton, Durstine & Osborn, 
who wrote a four-page reply. He 
tackled the subject first with a general 
discussion of what makes America great 
and then, with numerous tables and 
specific examples, went on to answer 
point by point the questions raised. 
The following excerpts sum up some oJ 
his conclusions. “Advertising,” he ob- 
served, “creates wants. Creating a want 
places advertising in a position where 
it can be accused of making people 
live beyond their means, but if teach- 
ing them how to take care of them- 
ian-dhiniiinaiy as is taught by the 
toothbrush manufacturer and_ tooth 
paste advertiser—cleaner clothes as 
brought out by Lux—better home-mak- 
ing and home-keeping methods as 
brought out by manufacturers of re- 
frigerators, vacuum cleaners, electric 
irons, pressure cookers, etc., then ad- 
vertising is being wrongly accused be- 
cause it tends to create a standard of 
living far beyond that which any other 
nation enjoys. 

“Many items that constitute the 
American standard of living are items 
that people once did not ‘need.’ Adver- 
tising Has helped bring them into wide 
spread use—not because it forced them 
on consumers, but because consumers 
themselves encouraged advertisers by 
making purchases. 

“Electricity is an excellent product 
and people want it. Yet to induce the 
public to use it increasingly, this indus- 
try found it necessary to spend $120,- 
000,000 between 1923 and 1935 in na- 
tional magazine advertising alone. .. . 
As a result the number of domestic 
electric consumers increased 117% dur- 
ing that period. 

“Effective advertising tends to lower 
the price of goods and services to the 
consumer because the cost of produc- 
tion, selling, marketing and distribution 
can be reduced when goods are pro- 
duced and sold in large quantities.” 

So much for the views of the large 
agency executives. As for the eight 
small ones, little can be written, since 


Forbes 
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‘ | gone replied. The delinquents: Louis 
Robert Korn & Co., Boston; Charles A. 
Kullman Advertising Agency, Philadel- 
mn | phia; Gerald Lesser, Inc., New York; 
I, | Lewis Advertising Agency, Worcester, 
we | Mass; Alfred Lilly Co., New York; 
hat Leach, Lindstrom & Co., New York; 
M- | Loeb & Pairo Advertising Agency, At- 
As | Janta; William Douglas McAdams, New 
ne, | York. ° 

the One can only surmise as to why 
Ips | there was such a great discrepancy be- 
ith | tween large and small agency perform- 
nes | ance in answering the letter. Do the 
presidents of large companies have 
ur | more time or do they take more time 
ent | to answer casual letters? In _ this 


| cay mach oo bay with more Spo WHEN IT COMES 


He | tant things, and one must deduce that 
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only by those who have joined the ranks 
vel | of the highly successful. (Next month: 
ed. | How Corporations Justify Advertising ‘ ‘ A 
Ol | Expenditures.) I’m a doctor — not a financial expert. Until 


“lpookK LETS three years ago, my indifferent success with in- 








se vestments proved that point. Then I turned to 
ch Informative Reading Investment Companies whose shares represent 
he wisely diversified better grade stocks. I soon —~ 
th learned that behind those shares was the 
as | Valuable booklets are published by OE : acd 
wi many concerns and made available administrative skill of men whose life’s work 
as free to interested business men. The h dv of val 
best of these on matters of wide in- was the study Of values. 
1 terest are listed as a service to D l : 1 Wi 
ni eg te nah  appccnli octors, lawyers, investors large or small in 
quest, by number, to: Subscriber i i 
a Oe, aa ete Maman te every walk of life can profit by knowing more 
of Fifth Avenue, New York 11, N. Y. about the shares of investment companies. 
1€7 








519. AN Inga Becomes an INpbustTRY: 
Extremely’ interesting publication depicting 
the growth of one of our leading corpora- 
ce tions. Colorful, easy-to-read, it gives a par- 
mm ticularly good insight into the men and Solving | 

t 


If you are interested in investing 
in skilled minds as well as securities 
write for this free pamphlet now: 





ars ideas that helped develop the first practical Your 
by adding machine—the beginning of a new 
era in business. Investmen 
ct 520. Cotornapo, STRATEGIC MARKET Problems 
he CENTER: Fact-packed booklet outlining the 
1s advantages provided by a state that offers 
). unsurpassed opportunities for industrial 
ad and commercial development. 


“Solving your investment problems”. This 
helpful, factual pamphlet fully explains the 
Investment Company idea and presents a com- 
plete summary of our 328 page authoritative 
manual: INVESTMENT COMPANIES. 





521. Communrry Re.ations: Differing Write for pamphlet F-3 
a from most publications of this type, this 
study of what the textile industry did to INVESTMENT COMPANIES 1948 EDITION is available at $15 per 
is win the goodwill of various communities copy or may be inspected at the offices of many local investment 
contains many ideas which may well be firms, at local banks, public libraries or Better Business Bureaus. 
er adapted to meet the problems of com- 
he panies in other industries. 
c- 522. Facts To Conswer IN Buyinc A ARTHUR WIESENBERGER & CO. 
oD FRANCHISE: “Must” reading for prospective 
o- | purchasers of franchises, or distributor- MEMBERS OF NEW YORK STOCK EXCHANGE » NEW YORK CURB EXCHANGE 
ships, who seek ral information about 
nig tins tgp tay a maa iy 61 BROADWAY e NEW YORK 6, N. Y. 


cates broad scope of the investigation 
which such investors must make if they 
c® | are to have adequate information. hcartenlesaeneeiatlinansidetiat ener 
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MARKET’S 
TOP 
STILL 
AHEAD? 


We make no attempt to forecast the 
anpredictable short swings of stock market prices. 
But we want every new subscriber to read the 
peruting long-range study of “Price-Earnings 
Ratios at Market Tops”, (just reprinted from 
FINANCIAL WORLD)—a review of what has 
happened at PREVIOUS MARKET TURNING 
POINTS. It is rather significant that the peak 
of last June bore none of the earmarks of a bull 
market top, one of the usual warning signals be- 
ing an unusually high ratio of prices-to-earnings, 
contrasted with the ‘unusually low ratio — exists 
and has prevailed for months 
Since EARNINGS and EARNINGS POTENTIAL 
are the final determinants of security values and 
prices, you should find it advantageous to have 
an ADDED independent source of financial data 
and interpretation, such as FINANCIAL WORLD, 
for watching, checking and weighing these factors 
end other financial developments. 


LAST CHANCE 
To Subscribe at Old Price 


Because vacations prevented so many 
investors from subscribing for FINANCIAL 
WORLD'S tried and tested 3-FOLD Investment 
Service, before the price advanced to $18 a year, 
we are extending the time limit on the $15 rate 
to midnight, Sept. 30. 


RETURN. THIS “AD” WITH $15 today 
fora yearly subscription before our price advances 
to $18 on Oct. 1. Or, send $5 for a 4 months’ 
trial and receive 17 weekly issues of FINANCIAL 
WORLD; next four stock manuals, with ratings, 
statistics, etc.; Personal Investment Advice Privi- 
lege as per rules. All new subscribers will also 
receive “‘High-Rated Stocks With Liberal Yields” 
“702 Stocks With Their Unbroken Dividend 
Records for 10 Years or More” 
Earnings Ratios at Market Tops”. 
Back In 30 Days if not satisfied. 


FINANCIAL WORLD 


86-FB Trinity Place, New York 6, N. Y. 


and ‘“Price- 
Your Money 








V CHECK THESE 
4 STOCKS Now! 


Radio Corp. 
Sears Roebuck 
. Sinclair Oil 
. Socony Vacuum 
Stand. Oil, Cal. 
Gen. Motors Stand. Oil, Ind. 
Int. Tel. & Tel. Stand. —_ N. J. 
Kennecott Texas 


Paramount Pictures U.S. Set 
Penna. R. R. Warner Bros. 

4 Pepsi-Cola Western Union 
Public Service E&G Youngstown S&T 
Babson’s opinion on these stocks 
may save you losses. Simply 
check those you own, or list 7 
others you own, and mail this ad 
to us. We will tell you if clients 
have been advised to Hold or 

( Switch them. 


No cost or obligation 
Write Dept. F-67 


BABSON’S REPORTS 


Wellesley Hills 82, Mass. 

















Stock Analysis } en 
by W. C HANSON 
sloga 
hear 
. was ( 
Stocks To Benefit From | = 
“reac 
econ 
Growth In West ben 
tinue 
W 
Tue Unrrep Srates is still a dynamic, This, of course, doesn’t mean that we ane 
growing nation. It is well to bear this won't continue to have our share of Sioa 
in mind particularly when the emo- business recessions and ups-and-downs O 
tional pendulum swings to doubt or just as we have had in the past. 
pessimism, as it does every so often be- But the fact that this country is still _ 
tween alternate moods of optimism. moving ahead so vigorously keeps this 8 F 
cas the 
— sinc 
COMPANIES OPERATING IN THE WEST AND SOUTHWEST ~ 
7-—Comparing Results over a Decade~ ing 
bois ~~ Earnings per Share——Dividends per Share— Recent and 
Description of Activit 
ee ae 1947 1937 1947 Price ing 
Atchison, Topeka & S. Fe $0.60 $17.11 $2.00 $6.00 117 of t 
Largest U.S. railroad in terms of mileage, serving Midwest, Gulf bas 
States and Pacific Coast. por 
El Paso Natl. Gas....... $3.00 $5.13 $2.00 $2.40 73 I 
Operates natural gas pipeline in Arizona, N. Mex. and Texas. ove 
Gulf States Utilities... .. $0.33° $1.75° 4 $0.25] 16 era 
Provides electricity and natural gas in Texas and Louisiana. op} 
Kem County Land...... $0.791° $4.738° $0.40° $8.25 44 = 
Large landholder in California, N. Mexico, Arizona and Oregon. Re- | 
ceives income from cattle-raising, crops, oil and gas royalties. cor 
Pacific Gas & Elec....... $2.71 $2.45 $2.00 $2.00 84 - 
Largest utility company on Pacific Coast. Supplies electric and gas CET 
in California - 
Pacific Lighting ........ $4.10 $4.86 $3.50 $3.00 53 ; vt 
Largest distributor of natural gas on Pacific Coast. rane 
Pacific Tel. & Tel........ $7.67 $2.80 $8.00 $2.95 96 : 
Operates telephone system in Pacific Coast and Rocky Mountain Ra 
States. Pa 
Richfield Oil ........... $0.51} $2.96 $0.25 $1.50 37 cif 
Conducts oil business mainly along Pacific Coast. rec 
San Diego Gas & Elec... $1.01 $0.81 $0.80° $0.80 14 tra 
Supplies electric and gas in San Diego area. | 
Southern Nat. Gas..... . $2.01 $2.66 $1.20c $1.50a 28 ha 
Operates natural gas system in Gulf States. sec 
Southern Pacific ........ $0.20 $8.84 $4.00 59 ns 
Large railroad serving Southwest and Pacific Coast. : es 
S’Western Pub. Serv..... $2.31 ; b 27 ‘sa 
Supplies electricity in Texas, Oklahoma and adjacent areas. sts 
Standard Oil of Calif.... $3.17 $8.25 $2.00 $3.20 63 ea 
Dominant oil organization on Pacific Coast. 
Texas & Pacific Ry...... $3.24 $11.03 . $4.00 57 sh 
A Texas railroad with connections to Pacific Coast. ga 
Union Oil of Calif....... $2.58 $3.85 $140 $1.20 33 H fe 
Second largest oil enterprise in Pacific States. sO 
Union Pacific .......... $3.08° $11.35° $6.00 $6.00 90 gt 
Large railroad system serving Southwest and Pacific areas. - 
€ 
*Giving effects to changes in capitalization. +Dividends formerly paid to parent 
company, Engineers Public Service. {Data for 1938; figures for 1937 inadequate. ee 
{Initial dividend on new stock. a—Plus stock. b—Paid $1.10 on new stock and la 
$0.50 on old stock. c—On old “A” stock. ‘ Pi 
in 
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writer from ever getting too pessimistic, 
or ng bearish very long. 

This important fact also refutes the 
slogans of despair which we used to 
hear just a few short years ago when it 
was deemed a mark of sophistication in 
some cireles to believe that we had 
“reached our last frontier,” that our 
economy had become “static,” and that 
hereafter we'd decline, rather than con- 
tinue to grow. 

Well, the amazing production records 
scored during the war, and the progress 
made since then, have discredited these 
disciples of defeat. 

One of the best proofs of the coun- 
try’s virility today is to be seen in the 
growth of the West and Southwest. 

Fortunes are ay & made there today 
the like of which haven’t been seen 
since the days of the old “Captains of 
Industry.” The oil, cattle, produce, 
fruit and other businesses are mak- 
ing a whole new crop of millionaires 
and multi-millionaires. Besides enrich- 
ing many individuals, the development 
of this “new frontier” is also laying the 
basis of new prosperity for many a cor- 
poration. 

It might, therefore, be timely to look 
over the stocks of some companies op- 
erating in this rich territory, to see what 
opportunities might exist for investment 
profits. 

The adjoining table lists 16 major 
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companies operating in the Southwest 


and Pacific Coast areas. With few ex- 
ceptions, they are old, familiar organi- 
zations, but in this survey we want to 
re-appraise their outlook in the light of 

- the economic growth of the areas they 
serve. 

It‘ will be noted that four familiar 
Railroads are listed: Atchison, Southern 
Pacific, Texas & Pacific, and Union Pa- 
cific. Each of these stands to benefit di- 
rectly through increasing volume of 
traffic through the far western states. 

In fact, very impressive profit gains 
have been realized already, as can be 
seen by comparing their 1947 earnings 
results with those of a decade ago. All 
these stocks still look attractive as long- 
term commitments, notwithstanding the 
fact that they have appreciated sub- 
stantially since our recommendation 
earlier this year. 

Substantial profits have already been 
shown by the Oils, with still further 
gains anticipated. Companies like Rich- 
field, Standard of California, and Union 
Oil stand to benefit from two phases of 
growth—because of the industry’s prog- 
ress, and because of the growth in the 
territory they serve. 

Among the various Utilities listed, 
earnings trends have been mixed in the 
last 10 years, some companies, like 
Pacific Telephone, showing a decline 
in profits, while others, notably the nat- 
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ural gas producers, have gained. How- 
ever, it is believed that all the utility 
companies listed—El Paso Natural Gas, 
Gulf States Utilities, Pacific GUE, Pa- 
cific Lighting, San Diego GE, South- 
ern Natural Gas, and Southwestern 
Public Service—are in for good growth 
in years to come. 

Deserving of special mention at this 


time is a stock only recently listed on 





the N. Y. Stock Exchange—Kern County 


Land. This is, indeed, the West personi- 
fied, for it holds 2,791,000 acres of 
land in California and adjacent States, 
on which it raises cattle, grains, fruits, 
etc. It also derives a substantial income 
from oil and gas well royalties from 
leaseholds on its lands. It might be the 
sort of growth stock to try to pick up 
during periods of occasional reaction. 








investments. 


70 PINE STREET 





A good stock last year may be only a mediocre investment 
today. And vice versa. Change is the common denomi- 
nator of all markets. That’s why eternal vigilance is the 
price of investment success. It’s why we maintain a large 
Research Department with a full staff of trained analysts 
who weigh the comparative values of all kinds of security 


Why not let us help you keep abreast of the changing 
opportunities? Why not ask us for the facts you need 
about the securities you own or those you are thinking of 
buying? No charge, no obligation, of course. Just write to 


Department T-4 


MERRILL LYNCH, PIERCE, FENNER & BEANB 
Underwriters and Distributors of Investment Securities 
Brokers in Securities and Commodities 

NEW YORK 5, N. Y. 
Offices in 97 Cities 























NOW—A TESTED WAY TO SELECT 
STOCKS WITH STRONG PROSPECTS 


—and avoid stocks showing 
signs of weakness 


To place stock selection on a more scientific 
basis, the Mansfield Mills Company provides 
a factual method of choosing stocks that 
should out-perform the market. Although this 
method is not infallible, it should help you 
avoid slow-moving issues and select stocks 
where $1000 will do the work of $2000 
a gratifying number of times. . 


Method described in a FREE 160-page 
book. This unopinionated method of stock 
selection has been thoroughly tested. It is 
described in a free, 160-page book which 
provides Relative Strength Measurements on 
234 selected stocks. These Measurements ate 
simple, unique ratio-charts showing the rela- 
tive strength of each stock when compared 
to other stocks of comparable quality and 
risk. The charts are easy to read, and will 
help you decide which stocks to buy, sell, 
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or switch in today’s market. 


This Relative Strength Measurement book is 
priced at ten dollars. But we shall be glad to 
send you a copy, free, with a one-month, 
low-cost trial on our complete market analysis 
service. During this trial period you will also 
receive: (a) Trend Appreciation Profits, a 40- 
page book explaining the principles of our 
TIMING service which tells you when to buy 
and when to sell, (b) 5 issues of our weekly 
market trend analysis reports which give you 
specific, unhedged investment advice, (c)- 5 
editions of our weekly stock selection reports 
recommending stocks which the facis indicate 
you should buy, hold, or switch. 


Full Money-Back Guarantee. This five-week 
trial, including the ten-dollar book, costs only 
$5. If, during the trial, you are not satisfied 
for any reason, your money will be returned 
immediately. Write for Special Trial Offer 
T-65. Send payment to: Mansfield Mills Com- 
pany, Larchmont, N. Y. 








cn a a, a mee 


ez a == 
This advertisement was written Sept. 2 for 
insertion in Sept. 15 issue of FORBES 


NEW UPSWING 
BEGINS 


Our regular clients were advised 
weeks ago of political and stock 
market developments which are 
now occurring. Now we are of- 
fering our long-range projection 
on stock prices, plus a Special 
Report on— 


Aldens, Inc., Baldwin Lo- 
comotive, Budd Co., Colo- 
rado Fuel & Iron, Gimbel 
Bros., Marshall Field, 
Pan-American Airways, 
Spiegel, Inc., Sunray Oil, 
Willys-Overland. 

All the above material, plus cur- 

rent and next 4 Bulletins, is 

available to new readers only for 


SE  diitnrtnnitiinenneet $3 0 


Regular Term Subscription Rates: 


$55 0 
$100 1 
STOCK TREND 

SERVICE 


Div. F-915, Springfield 3, Mass. 
a nt 
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Six menths’ service 


One year’s service 
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Cemmon Sense— 
Seund Principles 


constitute the keystone of Dow’s Theory. 
Otherwise the precepts of Dow, instead 
of being widely used after more than 50 
years would long since have been forgot- 
ten as a method of interpreting market 
trends. 

Soundly conceived, entirely logical, these 
principles remain unimpaired as a means 
of predicting future market probabilities 
by the action of the barometric Indus- 
trial and Railroad Averages. 


DOW THEORY COMMENT 


Applies Dow’s teachings to 
today’s market action. 
Current letter will be sent on juest, 
without obligation. With all smeeaae 


mailed by September 30, 1948, a 111-page 
text book will be included. 


RHEA, GREINER & CO. 


Colorado Springs, Colo. 
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MARKET ACTION 


P. O. Box 986, G.P.O. New York 1, N. Y. 








Market Outlook f 





by HARRY D. COMER 


Technical Condition Sound 


DOW-JONES AVERAGES 





1944 | 1945 : 1946! 1947 | 1948 


LaST MONTH'S TRADING in stocks was 
dull, with daily activity shrinking as 
low as 465,000 shares on Monday, the 
16th. This dullness has caused com- 
plaints by brokers that business is poor. 

Many of us need to be reminded, 
however, that it is perfectly normal for 
stock trading to dwindle at this time 
of year. For example, in August, 1947, 
daily volume dipped as low as 476,000 
shares. 

Moreover, as recently as 1940 vol- 
ume shrank to only 130,000 shares for 
a five-hour session (Monday, August 
19). 

Speaking generally, extreme dullness 
in the oon aver usually followed 
by higher prices. That fact is the basis 
for the well known admonition “Never 
sell a dull market!” 

With but rare exceptions, the stock 
market has made good progress after 
the passing of the dullest day of the 
year. Of course, the big difficulty here 
is to recognize the dullest day at the 
right time. 

Besides the favorable feature of sea- 
sonal quietness, the stock market re- 
cently has_ displayed other technical 
evidences of a sound condition. Among 
these should be mentioned the demon- 
strated ability of individual stocks to 
respond to good news, earnings reports 
and dividend increases. 

Also, attention should be given to the 
appearance of stability in the market 
averages, following the completion of a 
normal corrective reaction. Evidently 
the market is now in good position to 
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respond to any new speculative im- 
pulse. 

Easing of the strain caused by the 
Berlin crisis could well be the spark 
needed. Or, domestically, new conf: 
dence may well be inspired by the ap 
proaching Republican owe 

Recent earnings reports have been 
excellent, particularly in case of Oils, 
Aircrafts, Automobiles, Railroads, Coal, 
Farm Implements and Textiles. 

Industries experiencing some letdown 
in rate of ts as compared with a 
year ago include Motion Pictures, Ship- 
ping and Foods. 

In the aggregate, however, corporate 
profits this year should establish a new 
historical high, perhaps 10% or 15% 
above 1947. 

Stocks in the Building industry merit 
new buying attention now. The building 
boom will receive added support from 
the Housing Act of 1948. 

This newly enacted law should spu 

the building of rental housing. The lib- 
eralization of Federal guarantees on 
mortgages should help to maintain the 
flow of capital into new building ven- 
tures. 
Favorite building stocks for purchase 
now: Crane (84), Flintkote (33), Le- 
high Portland Cement (36), Masonite 
(64), National Lead (81), Yale & 
Towne (29). 

In the lower-priced and more specu- 
lative section of the building group, 
these are appealing: General Realty & 
Utilities (5), Thompson-Starrett (4), 
Walworth (10). 
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by JOSEPH D. GOODMAN 


f Investment Pointers 





Various Stocks Analyzed 


{ BELIEVE THE REPUBLICAN party will 
win an overwhelming victory in No- 
vember. Inasmuch as this is generally 
expected, it should not have any ef- 
fect on the market immediately after it 
happens. The chances are the new ad- 
ministration will during its first years 
make a strong effort to place the affairs 
of the nation in order. This means con- 
siderably less government spending and 
less looseness with the taxpayers’ 
money. Senator Millikin, Chairman of 
the U. S. Senate Finance Committee, 
has already announced that certain ex- 
cise taxes will be reduced next year, 
such as those on jewelry, furs, etc. He 
also said that in 1950 Congress would 
take up the matter of reducing the in- 
come taxes on individuals and corpora- 
tions and make changes in the capital 
ains tax. He further indicated that 
ll that year consideration would 
be given to removing the double taxa- 


tion on dividends. 


Very likely the loan values now pre- 
vailing for many commodities will be 
reduced some time next year. One 
should also bear in mind that unless 
Western Europe displays a _ united 
front, particularly from a_ military 
standpoint, the Republican administra- 
tion might decide to curtail Marshall 
aid. Such action would, of course, hurt 
our exports. 

Hence one should regard the first 
year of a Republican administration as 
a period during which a sounder base 
will be laid for our financial and busi- 
ness structure. Nobody can foretell for 
sure whether the support price on gov- 
ernment bonds will be lowered, but it 
is my belief the long-term government 
bonds will be permitted to decline a 
little under par, in due time. 

As previously mentioned, I would 
favor avoiding the following groups of 
stocks at present: 


Farm Machinery Chemicals 
Air Lines Food Products 
Food Stores Leather and Shoes 


Retail Merchan- 


Office Equipment 
dising Stores 


Rubber Tires 





TRADERS 


Weekly market analysis designed to assist you in 
trading and in anticipating future stock trends. 


Send $1 for Six Weeks’ Introductory Trial 


“The Dow Theory Trader” 


3636 Salem St., Indianapolis, Ind. 
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Paper Textiles 
Steamship Lines Tobaccos 
Sugars Radio 
Liquors 


{ think the outlook is more tavor- 
able for the following groups: 


Automobiles Coppers 
Building Oils 
Electric Power Railroad Equip- 
Equipment ment 
Financing Com- Steels 
panies Utilities 
Banks Television 


The Motion Picture stocks, I believe, 
are somewhere around the bottom. In 
the case of Loew’s, for instance, a pos- 
sible reduction in the dividend to $1 
has been discounted, I think. Some of 
the railroad stocks are low, such as 
Pennsylvania, Northern Pacific and 
Great Northern. 

As previously mentioned, care must 
be exercised in the oil group, because 
of the excited rise in these stocks last 
Spring. Tidewater and Socony are 
among the soundest of the low priced 
oils. 

Once again, England has resumed 
exporting large amounts of coal to the 
Continent. It is very likely that exports 
of coal from this country to Europe 
will decrease and this might cause 
weakening in the price of coal here. 
Hence I advise withdrawing from all 
coal stocks. 

It seems to me that from here on, 
the Utility stocks will face a much im- 
proved outlook, due to fair rate treat- 
ment, which is likely under a Republi- 
can administration and to a decline in 
the cost of supplies. For readers con- 
templating new purchases, I would sug- 
gest that special consideration be given 
to this group, with particular emphasis 
on the leading Utilities, such as Amer- 
ican Telephone, Consolidated Edison of 
New York, Philadelphia Electric and 
Public Service Electric & Gas of New 
Jersey. Recent earnings of Brooklyn 
Union Gas show a nice increase, and 
I believe resumption of dividends is 
ahead. Such a move will be gratifying 
to this column, inasmuch as this stock 
was recommended on various occa- 
sions during recent years. 


Advance release by air mail of this regular 
article will be sent to interested readers 
on the day of its writing. Rates on request. 
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How to use 


COMMON SENSE 


in selecting 


COMMON STOCKS 


To know WHAT to buy WHEN to 
“buy. don't rely on your own opinion 
or the advice of one man. It’s com- 
mon sense to get ALL the advice. 
ALL the opinion you can... from 
those who know the market best. 
Send for— 


INVESTMENT 
CONSENSUS 


Weekly DIGEST OF ADVISORY SERVICES - 
Reads. studies and combs ALL the 
leading services—tells in a readable 
one-page report what ALL these 
experts advise— 
« Which stocks to Buy 
« When to buy, Sell, Hold, Take Profit 
« Which stocks Advance or Decline 3 to 
5 times faster than the general market 
Only $16 for £2 issues. Or, if you pre- 
fer, send only $2 for 8 trial issues 
of this tmely. useful service. You'll 
want it always' Send— 
OO S16 A YEAR [7 $2, 8 WEEKS 
52 issues Trial Offer 
($17.50 Air Mail) ($2.25 Air Mail) 
DU VAL’S Investment CONSENSUS 
Dept. 1-241, 542 Fifth Ave., New York 19,.Y. 
pears ena 











240 STOCKS 











with 25-year dividends 
END for new Report on 


240 stocks that have paid 
dividends for 25 to 134 years, 
and a full month’s trial of 
UNITED’S Weekly 
Investment Service l 
for only 


Send $1 for Trial Offer FM-29 
UNITED BUSINESS SERVICE 


210 Newbury St. ~ re Boston 16, Mass. 


CHARTCRAFT SAYS: 


D-} 184—bullish 
D-} 181—bearish 


in accordance with our point-and-figure 
chart (free upon request 











(0) Portfolio on Chartcraft Method.... $1 
() 4-week trial subscription to Chart- 
SUG CI ooo i case sce ccns $5 


WILLIAM-FREDERICK PRESS 
313 WEST 35th STREET, NEW YORK | 




















THE RICHARD D. WYCKOFF 
COURSE OF 
STOCK MARKET INSTRUCTION 
Ask for Booklet FB 


WYCKOFF ASSOCIATES, INC. 


92 Liberty Street New York 6, N. Y. 














REVIEW AND ANALYSIS OF 
THE MARKET OUTLOOK 


A bi-weekly bulletin providing: Market trend 
analysis, review of the major market factors in 
the light of the market trend, timing of purchases 
and sales, and a market strategy. 

Two Menth Trial $2. : 
CORBIN’S STOCK MARKET ANALYSIS 
674 Forty-Eighth Street Des Moines 12, lewa 
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How To Invest With Greater Certainty— 
Better Results Through the New... 


FORBES STOCK MARKET COURSE 


Prepared by a Corps of Market Experts, Successful Traders, Trained Researchers and Investment 
Counselors Under Supervision of a 31-year-old Business and Financial Company! 


Edited by B. C. Forbes 


Under the Direction of Joseph D. Goodman, noted security analyst, financial editor and economist 
and Member of the New York Stock Exchange. 


[FRE at last, is an accelerated but thorough course 
for: Every Investor and Investment Advisor, Profes- 
sional Traders, Customers’ Brokers, Managers of Invest- 
ment Funds, Students. ~ 


Written by experts in simple, understandable language. 
Takes you through the entire techniques and practice of 
analyzing and interpreting the innumerable factors that 
influence stock prices. Explains the whole modus oper- 
andi of trading. 


FORBES Stock Market Course, the first completely new 
one since the advent of the SEC, provides the most 
modern and practical curriculum of its kind available 
today. Included are the latest sound methods employed 


The FORBES Stock Market Course is divided into 14 Sections, should take 4 to 6 months to complete. 


by wealthy market operators and renowned market ad- 
visors. Teaches you the scientific forecasting, charting 
and financial diagnosis developed over recent years. 
Your progress will be guided through periodic examina 
tions. 


Think of being able to improve your knowledge and skill 
so vastly that you can: 


1. Reach correct market decisions quickly and detect 
market tops and bottoms in advance of less well 
informed investors. 


2. Or be much more valuable to those you serve. 


Below we sum- 


marize but two of the 14 Sections to illustrate the breadth and value of this remarkable course. 





Section One: 


CAPITAL BUILDING THROUGH STOCK TRADING 
1. Objective of the Course 
tl. Role of the Stock Market in Buliding Capital 
itt. Profits in Stocks vs. Other Profits 
iV. ey Followed by Successful Investors 
- Two Basic Principles to Avoid Disaster 
v. How te Set Up Your Investment Program 
. Three Steps to Taking Personal Inventory 
2 Two Basic hye for E tavestor 
3. Importance of Outright Ip 
Vi. The Principle of Diversification 


SUPPLEMENTARY MATERIAL TO SECTION ONE: 


1. Your Financial Renny - M. Guide 
1. Copyright 4- der for your own private, exclusive use 
tt. Review and — 
iit. —. Exere 
- Getting , ae with Your Financial Page 
a) What Financial News to Study 
b) Financial Keys to Watch 
2. Chart Assignment 











Section Six: 


INTERPRETING THE MARKET'S ACTION 


1. “The Market Is Always Telling 3 a” 
1. Interpreting Market Conditi 
i. bar ame ~ Measurements of the M ll 
1. Four Important Indicators of Market Treads 
i. va of Trading 
1. Importance as Market Indicator 
1V. How to Interpret High Volume When Bullish—Bearish 
Vv. How to Interpret Low Volume When Bullish—Bearish 
vi. ew to Interpret “‘Breadth’’ of the Market 
1. Difference Between ‘“‘Breadth’” and ‘‘Volume”’ 
and Record from Daily Market Quotations 
3. Three Guiding Principles for interpretation 
Vil. Changes ie the Major Trend—How to Detect Shift from Boar 
to Bull Cyele 
Vill. Shift from Bear to Bull Cycle 
1. Eight Basic Signals to Watch 
1X. How to Detect Major Market Pd 
{. Importance Detectin ne End of Bull Market 
2. Fourteen Signs indicating End of Bull Market 











A Turning-Point In Your Fortunes 


What you learn from just one section and apply to the Stock Market 
may be a turning-point in your fortunes . . 
successful transactions. 


. the starting of many 


Regular price $100. Special initial introductory price $76.50 cash 
for complete course, or $85 if paid in installments. (No com- 

parable course has.ever sold for less than several times this price). 
hs this offer is subject to withdrawal without notice, we suggest you 
enroll immediately. You profitably begin to apply some of its prin- 
ciples at once. Remember—FORBES Stock Market Course, which 
has long been in preparation, has been brought right up to the 
minute. Enroll today. Save from $15 to $23.50 for a short time only! 





Enroll Now—Fill in and Mail Coupon Below 


FORBES Stock Market Course 
B. C. Forbes & Sons Publishing Co., Inc. 
120 Fifth Ave., New York 11, N. Y. 


Enroll me for your complete & Stock Market Course. Enclosed is: 
€) $76.50 Remittance in Or () $25 as first ayenent. I 
pay, 3 ——~ | — 
f $20 each—to 
(On N. Y. C. orders please add 2% for Sales pie 


BE "eden eNi horns sued none hamid alee caverws mae a a 
III: 55 ir shins Gosh c nalive we RA <b oie 5s od Rae Sd oles x cas ood 
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(Please make checks payable to B. C. Forbes & Sons Publishing Co., Inc.) 
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Opportunities 


(ConTINUED FROM PAGE 25) 


sport. Normal revenue per game: 35¢, 
less 12¢ pin boy expense. Putting the 
above figures together we get the fol- 
lowing tabulation: 
40 games a day per 
alley for 270 days 10,800 games 
20 games a day per 
a 


ey for 90 days 1,800 games 





Total games peralley 12,600 


Gross for 16 alleys: 
at 23¢ a game...... $46,368 





Less total expenses..... 838,250 
Be NEE a disc vc ecees $13,118 
This represents a net profit before 


taxes of 22% on the initial investment, 
or $819 on each alley. With an advan- 
tageous location, aggressive manage- 
ment, and good promotion there is no 
reason why the number of games 
played should not greatly exceed these 
figures. 
About 45% of a bowling center’s rev- 
enue comes from league play, conduct- 
ed under the strict regulation of the 
American Bowling Congress, general 
governing body of this growing sport. 
It’s extremely important, therefore, that 
the new operator work diligently to 
line up new leagues among the manu- 
facturing plants, businesses, clubs, and 
aumal organizations in his commun- 
ity. Do this by calling on all the per- 
sonnel managers and club secretaries 
in your area. Normally, bowling alleys 
schedule leagues for weekday evenings, 
Monday through Friday. The operator 
of a 16-lane establishment should ex- 
pect to accommodate 10 leagues, each 
made up of 16 five-man teams, thus 
assuring 30 games—or about four 
hours—of league play on each alley 
every weekday evening. 

e importance of finding new busi- 
ness to fill the normally quiet afternoon 


—eo- 








For Additional Information 


MAGAZINES: 


The National Bowlers’ Journal, 506 
S. Wabash, Chicago 5, II. 

Bowling Magazine (official ABC 
publication), 2200 North Third 
St., Milwaukee 12, Wis. 

The National Kegler, 1220 Huron 
Rd., Cleveland 14, Ohio. 

The Woman Bowler, 2946 W. Mon- 
trose Ave., Chicago 18, II. 





Bowling equipment manufacturers. 
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hours is stressed by Mickey Weiner, 
owner of the up-to-date Pladium, in 
Forest Hills, N. Y. He and other for- 
ward-looking operators have had con- 
siderable success in organizing after- 
noon leagues among high schools. In 
the Summer months, the increasing 
popularity of mixed husband-and-wife 
leagues has helped keep the pins spin- 
ning. The alert new operator will do 
well to cultivate these new and profit- 
able fields. Nor should he neglect the 
women, who are becoming increasingly 
active in the sport. 

In planning a new bowling establish- 
ment, locate at a reasonable distance 
from your competitors and within easy 
driving range of a moderate-income 
residential district. More important is 
an adequate parking area. In the auto- 
mobile age the driving distance isn’t 
half so important to the customer as 
the distance he has to walk after park- 
ing his car. 

As for personal requirements, the 
new operator needs to be a normally 
efficient business man, with an agree- 
able personality, and a taste for work- 
ing late hours. But you don’t need any 
prior experience. Whether or not you 
buy your equipment on a time-paymen. 
plan, the manufacturer has a business 
interest in your continued success and 
will do all he can to see that you get 
started in a good location under fair 
rental conditions. And he'll always be 
on hand with advice while you're 
learning the business. 

Statistics show that the first year is 
usually the best year for a new estab- 
lishment. Bowlers like to go where the 
equipment is brand new. During the 
first year, therefore, the neophyte can 
make mistakes without doing much 
damage. By the time he starts his 
second year, presumably he will have 
learned how to hang on to his custo- 
mers. Usually he does, for the present 
conditions of great demand for equip- 
ment and growing popularity of the 
sport combine to make the success of 
a sensibly organized bowling center 
almost inevitable. 


Congratulations 


Laurence F. Whittemore, elected 
president of New York, New Haven & 
Hartford Railroad. 

John T. Ryan, Jr., elected a director 
of Thomas A. Edison, Inc. 

R. S. Reynolds, Jr., elected presi- 
dent of Reynolds Metals Co., succeed- 
ing his father, who continues as chair- 
man of the board. 

Frank Miller, elected president of the 
farm service division, and Gordon C. 
Ballhorn, elected a vice-president, of 
General Mills. 
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Keith S. McHugh, appointed vice- 
president in charge of finance of Amer- 
ican Telephone & Telegraph Co.; Clif- 
ton W. Phalen, elected vice-president 
in charge of public relations. 

Marvin W. Smith, elected executive 
vice-president of the Baldwin Loco- 


motive Works. 
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The Ancients Called It 
COSMIC CONSCIOUSNESS 


Must man die to release his inner con- 
sciousness? Can we experience momentary 
flights of the soul—that is, become one 
with the universe and receive an influx of 
great understanding ? 

The shackles of the body— its earthly 
limitations—can be thrown off and man’s 
mind can be attuned to the Infinite Wisdom 
for a flash of a second. During this brief 
interval intuitive knowledge, great inspira- 
tion, and a new vision of our life’s mission 
are had. Some call this great experience a 
psychic phenomenon, But the ancients knew 
it and taught it as Cosmic Consciousness — 
the merging of man’s mind with the Uni- 
versal Intelligence. 


Let This Free Book Explain 
This is #o¢ a religious doctrine, but the applica- 
tion of simple, natural laws, which give man an 
insight into the great Cosmic plan. They make 
possible a source of great joy, strength, and a 
regeneration of man’s personal powers. Write to 
the Rosicrucians, an age-old brotherhood of un- 
derstanding, for a free copy of the book “‘The 
Mastery of Life.’’ It will tell you how, in the 
Privacy of your own home, you ma indulge in 


these mysteries of life known to ancients. 

Address: Scribe V.D.G. ; 
The Rosicrucians 

SAN JOSE (AMORC) CALIF., U. S. A. 
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Thoughts . 


a 


ON THE BUSINESS OF LIFE 


Capitalism and communism stand at 
opposite poles. Their essential differ- 
ence is this: The communist, seeing the 
tich man and his fine home, says: “No 
man should have so much.” The capi- 
talist, seeing the same thing, says: “All 
men should have as much.” 

—PHELPS ADAMS. 


Horse sense and Christianity are the 
greatest educational needs of modern 
America. —Dn. Georce W. Crane. 


ess in every age results only 
e fact that there are some men 
and women who refuse to believe that 
what they knew to be right cannot be 
done. —RussELL W. DAVENPORT 


It is a socialist idea that making 
profits is a vice. I consider the real vice 
is making losses.-Winston CHURCHILL 


Choose the company of your supe 
ciors whenever you can have it; that is 
the right and true pride. 


—CHESTERFIELD. 


ff there be anything that can be 
called genius, it consists chiefly in abil- 
ity. to give that attention to a subject 
which keeps it steadily in the mind, till 
we have surveyed it accurately on all 
sides. —RED. 


Man, proud man! dressed in a little 
brief authority, plays such fantastic 
tricks before high heaven as make the 
angels weep. —SHAKESPEARE. 


Avarice, in old age, is foolish; for 
what can be more - le than to in- 
crease our provisions for the road the 
gearer we approach to our journey’s 
end? —CIcERO. 


The practical effect of a belief is the 
real test of its soundness. —FRoupE. 


In this world it is not what we take 
up, but what we give up, that makes 
us rich. —H. W. BEEcuer. 


A man cannot utter two or three sen- 
tences without disclosing to intelligent 
ears y where he stands in life 
and thought, whether in the kingdom 
of the senses and the understanding, 
or in that of ideas and imagination, or 
in the realm of intuitions and duty. 

—EMERSON. 


The race of mankind would perish 
did they cease to aid each other. We 
cannot exist without mutual help. All 
therefore that need aid have a right to 
ask it from their fellow-men; and no 
one who has the power of granting can 
refuse it without guilt—WaLTer Scorr. 


[f the Golden Rule is to be preached 
at all in these modern days, when so 
much of our life is devoted to business, 
it must be preached specially in its ap- 
plication to the conduct of business. 

—F. S. ScHENcK 


One who is too wise an observer of 
the business of others, like one who is 
too curious in observing the labor of 
bees, will often be stung for his curi- 
osity. —PoprE. 


To persevere in one’s duty and be 
silent, is the best answer to calumny. 
—WASHINGTON. 


Only man clogs his happiness with 
care, destroying what is, with thoughts 
of what may be. —DryDeEN. 


Whenever our neighbor's house is on 
fire, it cannot be amiss for the engines 
to play a little on our own. Better to 
be despised for too anxious apprehen- 
sions, than ruined by too confident se- 
curity. —BURKE. 


Unless each man produces more than 
he receives, increases his output, there 
will be less for him and all the others. 

—BERNARD BARUCH. 


The more highly public life is or- 
ganized, the lower does its morality 
si —E. M. Forster. 


The essential element in personal 
magnetism is a consuming sincerity— 
an overwhelming faith tin the impor- 
tance of the work one has to do. 

—Bruce BARTON. 


. yesterday. 


No one owns an g permanently. 
Even though we something and 
boast that it is our own, we deceive 
ourselves. Everything that we have is 
but ours on loan. Unless a possession 
wears out, is discarded, or is given 
away, our ownership is but for the brie/ 
space of our living days. Thereafte 
someone else takes and carries on with 


the possession. The Sun, the Moon, the | 


Stars, and all evidences of beauty o 
inspiration that come within our vision 
are but loans. No one can pronounce 
permanent ownership _— any of 
these. They belong to all. They are 
loans from the Creator—and no one is 
expected to pay interest for their en 
joyment. —Grorce MaTrHew ADAMS 


We, here in America, hold in ow 
hands the hope of the world, the fate 
of the coming years; and shame and 
disgrace will be ours if in our eyes the 
light of high resolve is dimmed, if we 
trail in the dust the golden hopes oj 
men. —THEODORE ROOSEVELT. 


Laziness grows on people; it begins 
in cobwebs and ends in iron chains. 
—Sm M. Hae 


Waste no tears over the griefs of 
—Evunipgs 


Action and feeling go together and 
by regulating the action which is un 
der the more direct control of the will 
we can regulate the feeling, which is 
not. —WILLIAM JAMES 


Laboring toward distant aims set 
the mind in a higher key and puts w 
at our best. —C. H. Parxnurst, D.D 


Temperance and labor are the two 
best physicians of man; labor sharpen: 
the appetite, and temperance prevent 
from indulging to excess. —ROoussEAU 


He who wishes to secure the good ol 
others, has already secured his own. 
—ConFuctivs 


Youth is in danger until it learns to 
look upon debts as furies. —BULWER 


In response to many requests from readers 
639 “Thoughts” which have appeared here 
have been published in book form. Price $2. 








A Text. . 


Sent in by William A. Eichert, 
Allentown, Pa. What's your 
favorite text? A Forbes book 
is presented to senders of 
texts used. 


Beware lest any 
philosophy and vain deceit, after the tra- 
dition of men, after the rudiments of the 
world, and not after Christ. 


man spoil you through 


—Coxossians 2:8 
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No silk pillow for this baby’s picture! 

This is one of the Norfolk and Western’s six new 
‘‘babies’’ — ‘‘born’”’ in recent months in the railroad’s 

shops at Roanoke, Va. And 11 others just like it, plus 

five more of another type, are on the way. 

These modern, powerful, heavy-duty freight locomotives are 
born ready-to-go. They are built for a big and important job... 
to help speed your freight safely to its destination. These symphonies 

of power and steel are only one phase of the Norfolk and Western’s 
‘tall over the line’’ improvement program for today and tomorrow — 
a part of the overall guarantee that the Norfolk and Western, today and tomorrow, 


will continue to offer better rail service for shippers. 
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A rail shipment originating anywhere in the United States 
may travel over many different lines before it is delivered. 
American railroads work together. For this reason, the Norfolk 
and Western’s new Y6b’'s are substantial steps toward better 
overall American rail service. 
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what other 


The “built-in-memory” makes the difference! 
What other calculators forget, the Burroughs 
Calculator remembers. Results of individual 
calculations are stored and accumulated in the 
exclusive “‘memory” dials. Grand totals or net 
results are obtained automatically. There’s no 
rehandling of figures, no waste of time and 
effort. Find out how this Burroughs Calculator 
can speed work in your office, cut figuring costs. 
Call your nearest Burroughs office for a demon- 
stration. Burroughs Adding Machine Company, 
Detroit 32, Michigan. 


BURROUGHS 4) 


Only one calculator, of all calculators built, shows the result 
of each individual calculation and gives automatic grand 
totals or net results. It saves 15% to 40% in calculating time. 






















This different calculator eliminates rehandling of 
figures—goes straight to the answer in a continuous 
operation. That means less chance for errors. 
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